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ABSTRACT 
The ability to innovate is critical for all companies to gain and sustain 
competitive advantage. However, empirical studies looking at factors affecting 
innovation in Iranian automotive industry are still lacking. The main objective of this 
study was to examine the direct and indirect effect of organizational culture, 
knowledge management and organizational learning on innovation. This study 
combined knowledge-based view theory (KBV), competitive value framework and 
organization learning theories to develop a new theoretical framework to investigate 
factors affecting innovation. Data were gathered from a survey of 279 companies 
supplying automobile parts to Iran Khodro Company, an Iranian leading automobile 
manufacturer. Stratified random sampling technique was used to ensure that the 
population of companies supplying automobile parts to the company was adequately 
represented. Data were analyzed using Structural Equation Modeling (SEM). Results 
of the study revealed that organizational culture and knowledge management do 
influence organizational innovation. Besides that, organizational learning played a 
significant role as a mediator in the relationship between organizational culture, 
knowledge management and organizational innovation. However, knowledge 
management did not have a mediator role in the relationship between organizational 
culture and organizational innovation. In this study, the research has focused on 
innovation to link organizational culture, knowledge management and organizational 
learning. Besides that, theoretical contributions related to organizational culture, 
knowledge management and organizational learning to improve organizational 
innovation in the Iranian automotive industry are provided. As a practical contribution, 
the findings of the study serve as a guideline for policy makers and managers in the 
formulation of policies and strategies for sustainable innovation. 
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ABSTRAK 
Keupayaan untuk berinovasi adalah sangat kritikal bagi semua syarikat untuk 
memperoleh dan mengekalkan kelebihan dayasaing. Walau bagaimanapun, kajian 
empirikal yang melihat tentang faktor-faktor yang memberi kesan kepada inovasi 
dalam industri automotif di Iran masih kurang. Objektif utama kajian ini adalah untuk 
melihat kesan langsung dan tidak langsung budaya organisasi, pengurusan 
pengetahuan dan pembelajaran organisasi ke atas inovasi. Kajian ini menggabungkan 
teori pandangan berasaskan pengetahuan (KBV), kerangka persaingan nilai dan teori 
pembelajaran organisasi dalam membangunkan kerangka teori baharu untuk mengkaji 
faktor yang mempengaruhi inovasi. Data diperoleh melalui kaji selidik ke atas 279 
syarikat pembekal bahagian automotif kepada Syarikat Iran Khodro, peneraju 
pembuat automotif di Iran. Kaedah persampelan rawak berstrata telah digunakan 
untuk memastikan populasi syarikat yang membekalkan bahagian automotif kepada 
syarikat diwakili secukupnya. Data dianalisis menggunakan Model Persamaan 
Berstruktur (SEM). Keputusan kajian menunjukkan bahawa budaya organisasi dan 
pengurusan pengetahuan mempengaruhi inovasi organisasi. Selain itu, pembelajaran 
organisasi memainkan peranan yang signifikan sebagai pengantara ke atas hubungan 
antara budaya organisasi, pengurusan pengetahuan dan inovasi organisasi. Walau 
bagaimanapun, pengurusan pengetahuan tidak memainkan peranan sebagai 
pengantara ke atas hubungan antara budaya organisasi dan inovasi organisasi. Dalam 
kajian ini, penyelidikan telah memberi fokus terhadap inovasi untuk menghubungkan 
budaya organisasi, pengurusan pengetahuan dan pembelajaran organisasi. Selain itu, 
sumbangan teoritikal berkaitan budaya organisasi, pengurusan pengetahuan dan 
pembelajaran organisasi untuk meningkatkan inovasi organisasi dalam industri 
automotif di Iran telah diberikan. Dari segi sumbangan praktikal, dapatan kajian ini 
menjadi panduan kepada pembuat polisi dan pengurus dalam penggubalan polisi dan 
strategi untuk inovasi yang mampan. 
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 CHAPTER 1 
1 INTRODUCTION  
1.1 Research Overview 
In this chapter, an introduction of the thesis is provided. It begins with the 
background of the study.  The chapter also addresses the research problem, research 
questions and research objectives. It includes a discussion of the expected contribution, 
operational definition and scope of the study. 
1.2 Background of the Study  
Innovation is found as one of the concepts addressed by researchers and 
practitioners in the technological competitive environment (Eveleens, 2010). In a 
turbulent economic environment, innovation is considered as an strategic driver to gain 
competitive advantage (Smit and Trigeorgis, 2012). It will increase the sustainability, 
productivity and business competitiveness (Hurmelinna‐Laukkanen et al., 2008). 
Innovation is central to economic growth and can be a source of sustained competitive 
advantage to the firms (McEvily and Chakravarthy, 2002). 
 Innovation is known as a major contributor to wealth creation and economic 
growth of nations. Drucker (2007) argued that the desired outcome of innovation has 
to do with a process that leads to new product development, technology or new 
industries. Innovation becomes an ongoing process of learning, searching and 
exploring that results in new products, new techniques, new forms of organizations 
and eventually new markets. Innovation reshapes the competitive landscape and 
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creates new market opportunities. Organizational innovation is fast becoming a crucial 
factor in company’s survival and a result of the evolution of the competitive 
environment (Tohidi and Jabbari, 2012). By applying innovation, the strategic 
resources of the firms would be enriched and sustainable competitive advantage leads 
to the significant feature of the organizational performance (Samad, 2012). 
As can be seen, the importance of innovation has been dramatically increasing. 
In fact, innovation is addressed as a key factor enabling the firms to face the 
technological challenges. However, the increasing dynamism and turbulence of the 
environment requires having a new look at innovation (Davila et al., 2012). 
The increasing dynamism and turbulence of the environment has made 
sustaining of the innovation as a problematic issue. It is believed that there are rapid 
changes in product and process technologies, which make it challenging to gain 
sustainable innovation leading to sustainable competitive advantage (Smit and 
Trigeorgis, 2012).  
To gain competitive advantage in such industries, firms must introduce new 
products and process technologies faster (Nadkarni and Narayanan, 2007). In order to 
achieve this purpose, organizations are facing tension. Organizations are found to 
exploit existing products to benefit from incremental innovation and to explore new 
opportunities to facilitate more radical innovation (Davila et al., 2012). Following these 
two paths might lead firms to success or competency traps. Success traps are implied 
as the firms being caught in innovations that are obsolete, and competency traps are 
referred as the firms being involved in innovations that are not matching the needs of 
the market. Thus, it is necessary for firms to have capabilities enabling the innovation 
to be effective. 
Knowledge management has emerged as one of the capabilities being related 
to innovation. Knowledge is no doubt the key resource in such a volatile environment.  
The key ingredient for organizational success in the post-industrial era has gradually 
shifted from physical asset management to intellectual capital and knowledge asset 
(Quinn et al., 1998). Many researchers and practitioners have concluded that 
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knowledge management must facilitate creating new knowledge in order to make an 
organization more innovative and competitive (Burton-Jones, 2001; Joshi et al., 2010; 
Kearns and Sabherwal, 2007) therefore acquiring knowledge successfully in 
management processes affect organizational innovation (Garavelli et al., 2004; 
Hwang, 2003).  
Knowledge management is implied as  policies  leading to embedding the  
knowledge in an organization (Lloria, 2008). Knowledge management is referred as 
an important factor enabling the firms to develop new market and new products 
(Andreeva, 2009). In fact, organizations are required to renew their knowledge base in 
order to maintain their innovative capability of new product or new market 
development. The objectives of business today have focused on seeking various 
sources to obtain new knowledge to maintain sustained competitive advantages 
(SCAs). Therefore, knowledge management is found as an important factor 
contributing to gaining sustained innovation leading to sustainable competitive 
advantage (Shenbagavalli, 2013).  
Organizational learning has emerged as one of the other capabilities capable of 
facing the changes coming from turbulent and dynamic environment. In fact it has 
been considered as one of the capabilities giving the chance to firms to benefit from 
exploration learning and exploitatation learning. It is believed that both incremental 
innovation and radical innovation requires the firm to have special capability for 
learning from both the external and internal sources. 
Organizational learning is currently the focus of considerable attention, and it 
is addressed by a broad range of literatures (Vieira, 2013). Scholars who supported the 
innovation studies have aimed at the question of how organization innovate through 
learning (Tabatabaei and Ghorbi, 2014). Organizational learning has been considered 
as one of the strategic drivers of gaining organizational innovation (Rouzbahani et al., 
2013). Organizational learning is also believed to enhance an organization’s abilities 
in order to propagate and apply knowledge to be adapted with changes of external 
environment. More so, the organization will advance towards organizational 
innovation (Slater and Narver, 1995). 
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Necessity of considering culture is also highlighted in studies related to 
innovation. It is believed that gaining a sustained innovation should be assumed as a 
shared responsibility of all the people in different organizational levels (Davila et al., 
2012). However, it is less known about how cultural barriers influence innovation 
(Liao and Wu, 2010). The necessity of addressing culture in this study can also be due 
to its contribution to OL and KM. Organizational culture (OC) is referred as the factor 
playing an important role to knowledge management (KM) and organizational learning 
(OL). This is due to the point that culture establishes work systems that provoke both 
learning and knowledge sharing (Gold et al., 2001).  
Organization culture contributes to organizational capabilities that can lead the 
firms to innovation (Lynn, 1999). Apart from knowledge management, organizations 
can proactively manage changes by considering a continuous development as their 
culture to become a learning organization (Karkoulian et al., 2013). Innovation entails 
an organizational culture which creates creativity in the employees (Jamrog et al., 
2006; Jaskyte, 2004; Lau and Ngo, 2004). All firms in the industry need to establish 
and understand their own organizational culture which will enable them to adjust their 
ways and customs when conducting business with other firms and give them a 
competitive advantage (Karkoulian et al., 2013). 
The necessity of addressing the concept of innovation in this research is 
highlighted by referring to the condition of Iran Khodro firms in Iran. The current 
situation of the Iran Khodro firms (e.g. uncertainty, lack of innovation, high risk and 
volatility) shows that firms need to innovate in order to maintain or increase their 
competitiveness. The Iranian government decided to employ modern technology and 
enhanced innovation for a better performance (Tohidi and Jabbari, 2012) In fact, the 
innovation is a serious concern in automotive sector vehicle manufacturers, and 
government is interested in the innovation and quality of vehicles (Jones et al., 2011). 
In addition to the lack of innovation, the learning mechanism seems to be absent in 
Iran Khodro. It has also been observed that lack of quality assurance and organizational 
learning at company level on one hand, and paucity of innovation and knowledge 
management practices on the other hand, have been noticed as problems in recent years 
in Iran Khodro Company (Tohidi and Jabbari, 2012). 
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A possible contributing issue regarding the failure of Iranian automobile parts 
industry in the area of innovation is the absence of integration in worldwide markets. 
The USA started to apply economic sanctions against Iran in the 1980s that were 
further enhanced in the mid-1990s. During the recent years, USA has imposed greater 
economic sanctions regarding the nuclear issues. Sanctions had the highest influence 
in 2012, once they were imposed on the automobile industry stock network portions 
(e.g., Peugeot, Kia). These sanctions were one-sided from most European countries 
(Mehri, 2015). Further, the USA did not let Iran to join global organizations like the 
World Trade Organization (WTO). Though this did not destructively affect 
improvement of the local industry (it permitted Iran to be engaged in opposite 
engineering without relying on WTO), it banned Iran from integrating its automotive 
parts industry into the global automobile supply chain (Mehri, 2015). 
During recent years, Iranian automobile firms have made marvelous 
developments, but still they have significant distance to catch up with the Japanese, 
American, and European car producers. The Industrial Development and Renovation 
Organization (IDRO) makes quality investigations and rates cars as A (maximum 
quality), B (medium quality), or C (lowermost quality). Iranian-made vehicles 
constantly receive B and C grades (e.g., Samand (B), Peugeot 405 (B), and Kia Pride 
(C)). Quality rankings are published on IDRO’s website. Consequently innovation is 
one of the main important systems in Iran Khodro. It is crystal clear that, the 
automobile market of Iran were affected significantly by the sanctions that were 
imposed on the country in recent years as the car companies did not have access to the 
recent technologies and vehicle parts. In this situation, Iranian car manufacturers had 
to rely on themselves and consequently they could not produce high quality cars, and 
their cars received B and C grades.  In the figure 1.1, the researcher compared the 
annual production growth of automotive industry in Iran and world, it is shows that 
the annual growth of Iranian car manufacturers has decreased to the year 2012, so the 
car manufacturers of Iran have to improve the innovation to increase the quality. 
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Figure 1.1 Annual production growth of automotive industry: The World vs. Iran 
          Source: (IKCO, 2012) 
 
As can be seen, Figure 1.1 depicts the difficulties the Iranian automotive industry 
faced from the turn of the 21st century to the present, when the inherent absence of 
innovative culture shunted the industry’s growth. However, by 2002, a dramatic 675% 
increase in production was recorded following the involvement of British auto 
manufacturers in the Iranian market, bringing with them new technologies and 
innovative ways of car manufacturing. This is a decisive indicator of the importance 
of innovation and effective knowledge management practices in the growth (or 
otherwise) of organizations. Thus, as soon as the UN sanctions on Iran were imposed, 
production levels in the entire industry dropped to about 18% of the pre-sanction year. 
However, by 2014, the Iranian automotive industry was in total crises with plant 
shutdowns and negative growth as the sanctions become even worse.  In view of this 
situation, it has become imperative for the Iran Khodro to find ways of reviving its 
cooperation with the western car manufacturers in order to tap into the global stock of 
innovations and recent technologies. 
1.3 Industrial Innovation Automotive Sector in Iran 
The value of innovation, in general, can be explained by the increasing amount 
of expenditure for research and development in Iran. The main reason for the firms 
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was to obtain an innovation to be able to improve process efficiency and product 
quality to develop their domestic and global markets. At first, the program was begun 
by some training program and workshops on innovation and quality assurance in the 
governmental institution (IKCO, 2012). In addition, economical relationships with 
some western European countries such as Germany, France, were the main reasons 
directing firms for the establishing and implementing of innovation in Iran. Therefore, 
it is two reason: Strategic partnership with the Peugeot Citroen Automotive Group was 
the one of the early activities. One of biggest Iranian automaker companies, namely 
Iran Khodro signed a contract with the mentioned companies to produce Peugeot in 
Iran. KIA Motors Company from South Korea also developed a production line in Iran 
(Damanpour et al., 2009). 
The second movement toward an innovation in the automotive industry in 1993 
is related to assembling some type of the European automobile, especially Germany, 
England, and Italy. Although, the automotive industry in Iran was launched around 
1960, its technological capability was limited to assembling. However, the policy 
makers have always been eager to develop this industry. To develop Iranian 
automotive industries, the government was determined to incorporate modern 
technology and benefit from innovation to gain higher performance (Tohidi and 
Jabbari, 2012).  
Today, the automobile has become one of the fundamental needs of human life 
and its use is widespread throughout the world. The product is based on quality, safety 
and reliability. Therefore, to assure continuous improvement of automobile products 
as well as market acceptance, industry participants must cultivate organizational 
innovation (Senoz et al., 2011).  
Iran Khodro Company (IKCO) is the largest car maker in Iran and the Middle 
East that founded in 1962. IKCO produces vehicles under 11 brand names such as 
Peugeot, Mercedes-Benz, Hyundai, Nissan, L90 and others. Domestically, the biggest 
share of domestic vehicle production belongs to Iran Khodro with 47 percent of share 
of vehicle production. Its manufactured cars are exported to countries such as Belarus, 
Russia, Syria, Tajikistan, Turkey, and Venezuela. However, over the last few years, 
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market demand has been declining. This firm is also considered as the main 
manufacturer of commercial vehicles with 71 percent of share of bus and 77 percent 
of share of minibus production. 
Iran has the Middle East’s largest auto maker industry. Regarding units 
produced, Iran's automobile industry, is positioned as one of the top five in the 
developing countries.  Many leading carmakers are active in Iran such as Peugeot, Kia, 
Volvo, Benz, Scania, Nissan and Mazda. This has been the fastest growing industry in 
Iran in the two past decades. The sector is characterized by 25 automakers (both in 
public and private sectors); around 1.3 million units’ annual automobile production (in 
2008), over 850 auto-part manufacturers; and 650000 direct and indirect employment 
(IKCO, 2012). Iran khodro has also integrated vertically in to the higher part of car 
manufacturing industry value chain. It has established the component manufacturing 
capability.  
This distinctive capability has enabled Iran khodro to achieve competitive 
advantage against the other emerging regional car manufacturers. Currently around 1.3 
million cars are being produced. This is insufficient to meet local demand. The rising 
demand can be clear by referring to the waiting lists for the products of Iran’s domestic 
manufacturers (IKCO, 2012).  
In Iranian automotive industry, innovation and creativity are considered as an 
effective factors of production. Creativity and necessity of innovation are one of the 
major issue for improving the quality and performance in Iranian automotive 
production. Iran Khodro Company requires taking into consideration its expertise and 
providing them with mechanisms leading to improvement of their knowledge and skill 
(IKCO, 2012). In order to fulfil this need, innovative ideas should be supported by top 
managers. Besides, innovative oriented employees are needed. This requires the firms 
to provide their workforce with sufficient skill and knowledge. Learning is found to 
be a key  capability required for sustained innovation in Iran Khodro company (Farsani 
et al., 2012). Furthermore, it has also been observed that the lack of quality and 
learning group level on one side, and lack of innovation and knowledge management 
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on the other side have been noticed as a problem during these past years in Iran Khodro 
Company (Tohidi and Jabbari, 2012).  
1.4 Problem Statement 
Organizational innovation has emerged as an important factor making a 
significant contribution to companies’ survival, which is due to increase in the 
intensity of competitive environment. It is believed that innovative capabilities can be 
applied to turn the threats into opportunities (Tohidi and Jabbari, 2012). Laying 
emphasis on innovation can be related to several reasons. The necessity of innovation 
can be due to the fact that products are required to have quality and reliability. In order 
to come up with a high quality product, it is necessary to make sure that product 
realization process is fulfilled, which is dependent on innovation (Senoz et al., 2011). 
The necessity of innovation is also related to the fact that the capacity to innovate is 
among the most important factors that contribute to the business performance. This is 
due to the fact that innovativeness provides firms with flexibility or variety of options, 
through which customers’ requirements will be fulfilled leading to a sustainable 
competitive advantage (Škerlavaj et al., 2010). 
In spite of the importance of concept of innovation, it is considered as a 
challenging issue (Davila et al., 2012), because there are several factors contributing to 
gaining innovation. Based on our review, the literature on the factors affecting 
innovation can be described as fragmented and inconclusive. In fact, it is believed that 
innovation is a multifaceted concept (Hurmelinna‐Laukkanen et al., 2008). Thus, there 
should be studies considering the simultaneous effect of all factors that are related to 
gaining innovation (Damanpour et al., 2009). One of the stated factors in literature 
contributing to gaining innovation is knowledge management. Innovation requires that 
individuals acquire existing knowledge and that they share this knowledge within the 
organization. In fact, it is believed that the relationship between knowledge 
management and organizational innovation is significant (López-Nicolás and Mero˜no-
Cerdán, 2011). For instance, Sanz-Valle et al. (2011) find a positive relationship 
between knowledge acquisition and product innovation. 
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There are three main issues identified from our review of literature and 
preliminary interviews with managers conducted in October-December 2013. The first 
issue in this study appears referring to theory as it is believed that study on relation 
between knowledge management and innovation must be studied along with other 
contributing factors to innovation (Andreeva, 2009). However, the mechanism used 
by past studies still remains unclear (Liao and Wu, 2010). Therefore these study 
focuses on the new mechanism of testing the relationship between KM, OL, OI and 
how this relationship can produce better understanding about enterprise innovation 
process (Goh, 2005). According to Darroch & MaNaughton (2002), world of research 
lacks empirical quantitative studies regarding such simultaneous relation of 
contributing factors to innovation. As can be seen, there is need for empirical studies 
investigating the simultaneous contribution of different factors in gaining innovation 
(Liao and Wu, 2010). 
One of the other factors found in literature contribution to innovation is 
organization learning. It is argued that learning enhances the innovation and tackles 
the organizational problems. In fact, learning has always been regarded as one of the 
necessary factors for the organizations (Tabatabaei and Ghorbi, 2014). 
Organizations benefit from organizational learning as a strategy to improve 
organizational performance and maintaining a competitive advantage. One of the 
contributions of learning to success of companies can be explained by fact that it 
facilitates the development of new products and processes. In fact, it is referred as 
antecedents of innovation (Murat and Birdogan, 2011). It is believed that learning is 
implied as combination of exploration learning (integrating new knowledge) and 
exploitation learning (mixing the existing knowledge in new ways). In fact, learning 
is regarded as a factor resulting in innovation. According to Therin (2003) a learning 
organization is considered as an innovative organization.  
Although the effect of organization learning on innovation has been 
highlighted in literature, there is a need for comprehensive consideration of 
organization learning on different dimensions of innovation including (technological 
and administrative innovation, incremental and radical innovation, and product 
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innovation and process innovation). There are studies showing that the OL enhances 
product innovation (Forrester, 2000) and process innovation (Jang et al., 2002; 
Scarbrough, 2003). Some quantitative studies have also provided evidence that OL 
process as a whole is related to the product innovation (Darroch, 2005), or to the 
organizational learning capability of the firm (Alegre and Chiva, 2008). 
Regarding process innovation, Murat and Birdogan (2011) found that 
organizational learning capability has a significant and positive impact on process 
innovation. There are some other studies focusing on one phase of the organizational 
learning process and its effects on product or process innovation (Sanz-Valle et al., 
2011). As can be seen, the aforementioned studies addressed one specific dimension 
of OL or OI, thus there is need to do more research on examining the effect of all 
dimensions of OL on newly introduced dimensions of OI to reach to a better 
understanding about how OL can lead to higher OI. 
Regarding the first issue, which is evaluating the simultaneous effect of 
contributing factors to innovation, Culture is also another factor which is expected to 
be effective in gaining a sustained innovation. Organizational culture is likely to lead 
to organizational innovation because organization culture shapes values, beliefs, and 
work systems that could boost or impede both learning and knowledge sharing 
resulting in emergence of innovation (Hislop, 2013; Rai, 2011). Despite the 
importance given to culture as a driver for innovation, empirical research remains 
somewhat limited. Only a few studies have focused on the effect of culture on 
innovation and most of them have focused on some cultural characteristics not on 
archetypes of culture values (Naranjo-Valencia et al., 2011). 
The second issue in this study is related to effectiveness of implementing the 
Knowledge Management Systems (KMS). Although implementation and utilization of 
KMSs as a competitive capability leading to innovation is increasing (Nazaridoust et 
al., 2013), the dynamic environment has created challenges making it difficult to 
implement the knowledge management systems effectively (Lawson, 2003). Dynamic 
business environment requires that knowledge management is considered as a 
continuous process directing the flow of information and knowledge to companies 
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over time. In fact, because of the dynamic and turbulent business environment, firms 
should be capable of adapting and updating their knowledge (Allameh et al., 2012) It 
is believed that companies should possess capabilities enabling them to strengthen the 
research and development of knowledge, and to manage it efficiently and effectively 
(Liao and Wu, 2010). 
The necessity of a supportive capability for implementing knowledge 
management systems is due to rapid changes making the knowledge become outdated. 
In this context, firms need to have capability enabling them to continuously renew 
their knowledge. It can be assumed that companies which are capable of renewing 
their knowledge, can come up with innovative ideas to prepare themselves for the 
changes in environment (Sanz-Valle et al., 2011). Therefore, it is necessary to seek for 
certain mechanisms with which the knowledge resources can be managed more 
effectively (Frappaolo, 2008). 
Organization learning can be considered as one of the mechanism and 
capabilities which can facilitate the execution of knowledge management to achieve 
organizational innovation (Liao and Wu, 2010). Al-Hakim and Hassan (2013) argued 
that knowledge management should be accompanied with learning in the organization 
to gain superior performance. It is generally accepted that in case organizational 
learning is implemented in knowledge-intensive industries, the effect of innovation 
will be enhanced (Liao and Wu, 2010). In spite of considering a facilitating role for 
organization learning on the relation between KM and OI , it is found that research on 
organization learning is mixed with KM (Garcia-Morales et al., 2006), and the 
relationship between knowledge management and organizational learning is not 
clearly discussed (Liao and Wu, 2010). Thus, there is need to do research on examining 
the effect of OL on the relation between KM and OI. 
The third issue in this study addresses the necessity of considering an indirect 
relation between culture and innovation. The gap regarding the relation between OC 
and OI becomes highlighted by referring the relation between OC and OL on one side, 
and OL and OI on the other side. There are a few studies focusing on the relation 
between organizational culture and learning (Azadi et al., 2013; Czerniewicz and 
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Brown, 2009; Lopez et al., 2004). On the other hand, there is some evidence that 
organizational learning is associated to innovation (Darroch and McNaughton, 2002; 
Forrester, 2000; Jang et al., 2002; Scarbrough, 2003). Thus a mediating factor can be 
considered to facilitate the relation between of OC on innovation. However, Sanz-Valle 
et al., (2011), disclosed that culture, learning, and innovation have scarcely been 
examined together in the literature. The mediating relation can be justified by the fact 
that organizational culture affects organizational learning and organization’s 
capabilities and can provide suitable environment for innovation (Cameron and Quinn, 
2011; Škerlavaj et al., 2010). Besides, necessity of doing research on investigating the 
relation between culture, learning and innovation can be related to the fact that learning 
and organizational culture are mutually dependent on social and cultural context. Thus, 
studying the linkages between those variables in Iran Khodro in Iran context would be 
the contribution to the literature. 
In fact the relation between OC, KM and OI is also taken in to account in this 
study. Researchers believed that organizational culture is an essential factor in leading 
knowledge management to innovation in organizations (Taleghani and Talebian, 
2013). Although within the extant literature, there has been clear support for a direct 
relationship between organizational culture and knowledge management initiatives. 
The research lacks empirical study on the indirect relation between OC and OI by 
considering the mediating role of KM. According to Cameron and Quinn, (2011), there 
are limited studies that have comprehensively and simultaneously examined different 
processes of knowledge management on relationship between organizational culture 
and organizational innovation. Besides , it is  not clear what aspects of organizational 
culture facilitates or inhibits the knowledge management initiatives or have the 
greatest impact on organizational success or failure. While many researchers 
recognized the crucial nature of organizational culture as an important factor in 
effective knowledge management.  There should be consensus on creating an effective 
culture for knowledge management (Nonaka et al., 2006). Table 1.1 depicts that authors 
that has used all four variables.  
It is very difficult to get related statistical data due to the Iran close-door policy. 
However, our preliminary interviews with managers have identified the above-
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mentioned issues related to innovation in Iranian automotive sector. A number of 
Iranian researchers have reported problems with Iran Khodro Company (Tohidi and 
Jabbari, 2012).  Most of the problems reported undercut the company’s innovative 
capabilities. They include: institutional inertia, human resources dislocations, 
unsupportive organizational culture, and hierarchal flow of information. Similarly, 
Kamalian et al. (2011) noted that the company faces enormous challenges rising from 
both micro- and macro-economic constraints, including: absence of learning 
mechanism, organizational rigidities, lack of skilled personnel, high economic risk and 
volatility, high cost of innovation, poor knowledge management practices (micro 
factors); and lack of financing, deficiency in information technology, difficulty in 
accessing information on markets, want of customers’ responsiveness, and inclement 
government regulations (macro-factors)   (Kamalian et al., 2011). 
In summary, there is still no consensus in the literature on the factors affecting 
firms’ innovation, and how they relate with each other. The study on antecedents of 
innovation remains to be fragmented and inconclusive. The subsequent section will 
elaborate the research questions.  
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Table 1.1: The summary of previous study 
Author KM OC OL OI Country &scope 
Naranjo-Valencia (2011)  ✓  ✓ 471 Spanish companies 
Shu-Hsien Liao and Chi-
chuan Wu (2009) 
✓  ✓  
Taiwan firms manufacturing, 
and financial 
Michael Brandt Jones (2009) ✓ ✓   Manufacturing firms in USA 
Bolı´var-Ramos et al (2012)   ✓ ✓ 
201 Spanish technological 
firms 
(López-Nicolás and 
Mero˜no-Cerdán, 2011) 
✓   ✓ 310 Spanish organizations 
(Liao and Wu, 2010)   ✓ ✓ 485 Taiwan's industries 
(Darroch, 2005) ✓   ✓ 
443 New Zealand firms 
 
Shu-Hsien Liao, Wen-Jung 
Chang (2012) 
 ✓ ✓  
Taiwan‘s banking and 
insurance industries 
(Moradi et al., 2012) ✓ ✓   
322 employees in MMU in 
Malaysia 
(Aragon-Correa et al., 2007)  
 
  ✓ ✓ 408 large firms in Spanish  
(Liao and Wu, 2010) ✓  ✓ ✓ 
1000 manufacturers in 
Taiwan‘s 
Current study ✓ ✓ ✓ ✓ 279 in Iran Khodro 
1.5 Research Questions 
The present study attempts to investigate these research questions as follows:  
1. Does knowledge management relate to organizational innovation?  
2. Does the organizations culture affect organizations innovation? 
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3. Can the organization culture influence knowledge management? 
4. Is there any association between organization culture and 
organizational learning? 
5. Does knowledge management affect organizational learning? 
6. Does organizational learning have any connection with 
organizational innovation? 
7. Does organizational learning mediate a relationship between 
organizational culture and organizational innovation?  
8. Does knowledge management mediate a relationship between 
organizational culture and organizational innovation? 
9. Does organizational learning mediate a relationship between 
knowledge management and organizational innovation? 
1.6 Objective of the Research  
Based on the problem statement, the main objective of this study is to examine 
the direct and indirect effect of organizational culture, knowledge management and 
organizational learning on product, process and administrative innovation in Iranian 
automotive industry.  Specifically, this study aims: 
1. To examine the effect of knowledge management on organization 
innovation.  
2. To determine the relationship of organizations culture with 
organization innovation. 
3. To investigate the relationship between organization culture and 
knowledge management. 
4. To examine the relationship between organization culture and 
organizational learning. 
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5. To determine the relationship between knowledge management and 
organizational learning. 
6. To determine the relationship between organizational learning and 
organization innovation. 
7. To examine the mediating role of organizational learning between 
the relationship of organizational culture and organizational 
innovation. 
8. To examine the mediating role of knowledge management between 
the relationship of organizational culture and organizational 
innovation. 
9. To examine the mediating role of organizational learning between 
the relationship of knowledge management and organizational 
innovation. 
1.7 Contribution of the Research 
The literature suggests that the process of innovation and consequently 
competitiveness is at risk, unless the required knowledge to be easily accessible in the 
right format at the right time (Andreeva and Kianto, 2011).In addition, to achieve 
innovation in the organizational level, participation of all individuals is necessary. 
Moreover, to maintain a competitive advantage, companies must establish and 
implement knowledge management (Nonaka, 1995). Reviewing the literature, it is 
found that a few studies have taken into account the relationship between knowledge 
management (KM) and organizational innovation (OI) by considering different 
dimensions of organizational learning such as commitment to learning, shared vision 
and open mindedness. The results from this study can give more insight in the area of 
learning and its effects on the organizational innovation.  
Scholars have underlined the importance of organizational learning to 
organizational innovativeness (Basadur and Gelade, 2006; Clark and Tracey, 2004). 
In addition, the literature illustrated the significance of organizational culture on 
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organizational innovation (Škerlavaj et al., 2010). As organizational culture and 
organizational learning are the main elements for promoting an innovative work 
environment and organization. (Azadi et al., 2013; Czerniewicz and Brown, 2009). 
Yet there are very few studies that concurrently examine the effect of different type of 
organizational culture (OC) i.e. clan adhocracy, hierocracy and market culture on 
organizational innovation (OI) through the effect of organizational learning (OL). 
Therefore, to provide a better understanding the relationship between organizational 
culture and attitudes toward organizational innovation, this study need to examine the 
influence of different type of organizational culture on organizational learning. In 
addition, the results of this study help us to have a realistic insight to the organizational 
culture and role of knowledge on the organizational learning and innovation.  
Although research has been carried out to find out the relation between 
knowledge management, organizational learning, and organization innovation, the 
variables have not been studied simultaneously (Liao and Wu, 2010; Moustaghfir and 
Schiuma, 2013). It is argued that regarding the issue of innovation, there should be 
studies investigating issues on KM, OL and OI along with each other. (Liao and Wu, 
2010). Few comprehensive studies concurrently examine the effect of organizational 
culture (OC) on organizational innovation (OI) directly and through knowledge 
management (KM). Therefore, the result of the study in line with KBV theory by 
integrating of the variables in the domain of knowledge management, and 
organizational innovation provides a new light to the current body of knowledge about 
the role of effective utilization of knowledge management on organizational 
innovation. 
 This study attempts to examine how to change the effect of the innovation in 
different sectors of the same industry. Based on the knowledge-based view (KBV), 
providing the needed resources and effective utilization of them may enhance the 
firm's sustainable competitive advantage. But, due to some limitations, it may not be 
possible for some companies to employ required resources, therefore the present study 
with a demographic and intra-industry approach want to give some new clarification 
which is not known in the body of existing knowledge about the reasons of the success 
and the failure of the innovation in some sectors of manufacturing industries (Wiklund 
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and Shepherd, 2003). Therefore, study opened new perspectives into KBV theory as 
well as internal resource and indicated how the innovative utilization of firm’s internal 
resource in terms of organizational strategy leads to resource management in both the 
internal and external environments of organizations (Zack, 2002). It is to this end that 
the results of this comprehensive study can be valuable to the organizations, and may 
help them in the future decision-making where resources are used as a basis for 
achieving competitive advantage. 
The second one is contributing to owners, employees and the board. 
Specifically, the owners of the company are direct beneficiaries of the added value 
innovation brings to the company in terms of increasing the value of owners’ net-
worth. Similarly, employees as repositories of the company’s embedded knowledge 
benefit from the abundance of opportunities for self-development and other monetary 
and non-monetary rewards that innovativeness in an organizations generates. Finally, 
the management board will have the advantage of having a learning and innovative 
organization in which to implement their competitive. 
 The last one is contribution to government. Nowadays, many of the 
governments, especially in the developing countries have decided to pay some 
financial aid to companies to develop the culture of innovation for improving 
performance of companies. Knowing the effectiveness of these systems can help to the 
government to make decisions about the continuation of this policy. 
1.8 Scope of Study 
Based on the problem statement, the main objective of this study is to examine 
the direct and indirect effect of organizational culture, knowledge management and 
organizational learning on product, process and administrative innovation in Iranian 
automotive industry. An empirical study that is quantitative in nature conducted in 
three different groups of Iranian Supplying Automotive Parts. As a result, the sampling 
frame for the current study includes variety of auto parts manufacturer. Therefore, this 
study considered the managers as respondents, because they have a significant impact 
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on the process of knowledge management, organizational culture as well as 
organizational innovation. Furthermore, the managers are the best sources for 
obtaining direct measures of consequences of organizational culture, knowledge 
management and organizational learning on organizational innovation.  
 This selection was based on two reasons. Firstly Iran Khodro Company 
(IKCO) is the largest car maker in Iran and the Middle East. Secondly, according to 
Trade and Development Bank reports, Iran's auto industries is among the top five 
manufacturers in the developing nations with regard to the units produced. Besides, 
many international automakers are active in Iran such as Peugeot, Kia, Volvo, Benz, 
Scania, Nissan and Mazda. Iran Khodro Company is positioned as the biggest vehicle 
manufacturer in the Middle East, Central Asia and North Africa (IKCO, 2012). The 
company won the annual national prize for export activities in 2006 and 2007 with 
Russia, Syria, Turkey, Iraq, Azerbaijan, Ukraine, Egypt, Algeria and Bulgaria among 
their key consumer. The company employs over 26,000, which approximately who are 
working in different sectors. The data for the study is obtained from auto parts 
manufacturers the three branches of namely, metallic, electric and polymeric over Iran. 
The segmentation is done based on criteria of two leading car manufacturers in Iran. 
1.9 Conceptual Definitions   
There are a number of terms used frequently in this study. In this section, a 
brief definition of these terms is given. While, the complete explanation of these terms 
have been described in the next chapter also. 
1.9.1 Organization Culture 
Organizational culture is a pattern of norms, values, beliefs, symbols, language, 
assumptions, beliefs, habits and attitudes that influence behavior within an 
organization. Culture emerging as behavioral patterns is shared at organizational 
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levels. It influences on  the  orientation of organization members in their interaction 
with other members, clients and stakeholders (Loy and Mujtaba, 2007b).  
1.9.2 Organizational Learning 
Organizational learning is defined as the development of new knowledge or 
awareness that has potential to affect firm behavior. Organizational learning leads to 
enhanced productivity and is a powerful tool to improve the performance of an 
organization and achieve long-term organizational success. Organizational learning 
enhances an organization’s abilities in order to propagate and apply knowledge to be 
adapted with changes of external environment (Imran et al., 2011). 
1.9.3 Organizational Innovation 
Organizational innovation is considered as the process used to develop and 
enhance the products, processes and markets. Innovation is also referred as the 
execution of creative and noble ideas in a firm (Marins, 2008). In this study,  
innovation is implied as introduction of a new idea in  product, machinery, equipment, 
processes, task specifications and workflow mechanisms (Damanpour et al., 2009). 
1.9.4 Knowledge Management 
Knowledge management includes the systems capable of creating and 
embedding knowledge within a firm. Knowledge management must facilitate creating 
new knowledge in order to make an organization more innovative and competitive. 
knowledge management focused on the capacity to identify, acquire, store, distribute, 
and use explicitly documented knowledge (Lloria, 2008). 
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1.10 Outline of the Thesis 
This thesis consists of five chapters. Chapter one introduces the background of 
the study.  The chapter also addresses the research problem, research questions and 
establishes of the research objectives. It includes a discussion of the contribution, 
operational definition and scope of the study.  
Chapter two begin with explanation about the concepts; latent and measured 
variables that are applied in this study and include a description about innovations, 
knowledge management, organizational learning and organizational culture. This 
chapter continues with descriptions of the underlying theory of study and development 
of the research model. The last section of the chapter is about reviewing of literature 
about the relationship between variables, measurement, and hypothesis development.   
Chapter three presents the methodology of the research. The topics included 
are population of the study, sampling frame, sampling technique, unit of analysis, data 
collection method, questionnaire design, , pilot study, reliability and validity tests as 
well as explanations of statistical tools for analysis of main data and hypotheses testing 
a detailed discussion of the theoretical framework, underlying theory and hypotheses 
development.  
Chapter four will present data analysis results that contain the description or 
results, discussions of research findings, testing the research questions and hypothesis. 
The analysis of quantitative data has been done by structural equation modelling 
(SEM) technique. Furthermore, the Smart PLS has been will to analyze the 
measurement model and scrutinizes the relationship between latent variables that have 
been discussed in the chapter four. 
Chapter five answered the research question and objectives, also it presented 
the prospective contribution, limitations, recommendations and conclusion of the 
chapter.  
 
 REFERENCES 
Abrunhosa, A. and Sá, M. E. (2008). Are TQM principles supporting innovation in the 
Portuguese footwear industry? Technovation, 28(4), 208-221.  
Ackerman, M. S. and McDonald, D. W. (1996). Answer Garden 2: merging 
organizational memory with collaborative help. Proceedings of the 1996 
Proceedings of the 1996 ACM conference on Computer supported cooperative 
work, 97-105. 
Ajmal, M. and Koskinen, K. (2008). Knowledge transfer in project-based 
organizations: An organizational culture perspective. Project Management 
Journal, 39(1), 7-15.  
Al-Hakim, L. A. Y. and Hassan, S. (2013). Knowledge management strategies, 
innovation, and organisational performance: An empirical study of the Iraqi 
MTS. Journal of Advances in Management Research, 10(1), 58-71.  
Alavi, M. and Leidner, D. (2001). Knowledge management and knowledge 
management systems: Conceptual foundations and research issues. . 
Management Information Systems Quarterly, 25(1), 107-136.  
Albers, J. A. and Brewer, S. (2003). Knowledge management and the innovation 
process: the eco-innovation model. Journal of Knowledge Management 
Practice, 4(3).  
Alegre, J. and Chiva, R. (2008). Assessing the impact of organizational learning 
capability on product innovation performance: an empirical test. Tecnovation, 
28(6), 315-326.  
Aliakbar, E., Yusoff, R. B. M. and Mahmood, N. H. N. (2012). Determinants of 
Knowledge Sharing Behavior: IPEDR 29© IACSIT Press. 
Alizadeh, P. (2013). 6 The development of Iran’s auto industry in a comparative 
perspective. Iran and the Global Economy: Petro Populism, Islam and 
Economic Sanctions, 150.  
199 
Allameh, M., Zamani, M. and Davoodi, S. M. R. (2011). The relationship between 
organizational culture and knowledge management:(A case study: Isfahan 
University). Procedia Computer Science, 3, 1224-1236.  
Allameh, S. M., Brojeni, Z. N. and Pool, J. K. (2012). Investigating the Influence of 
Knowledge Management Processes on Organizational Learning in pp. r Pipe 
and Fittings Production Industrial. Journal of American Science, 8(9).  
Allameh, S. M. and Zare, S. M. (2011). Examining the impact of KM enablers on 
knowledge management processes. Procedia Computer Science, 3, 1211-1223.  
Alvesson, M. (2012). Understanding organizational culture: Sage. 
Amabile, T. M., Conti, R., Coon, H., Lazenby, J. and Herron, M. (1996). Assessing 
the work environment for creativity. Academy of management journal, 39(5), 
1154-1184.  
Anand, V., Manz, C. C. and Glick, W. H. (1998). An organizational memory approach 
to information management. Academy of management review, 23(4), 796-809.  
Andreeva, T. (2009). Tensions between knowledge creation and knowledge sharing: 
individual preferences of employees in knowledge-intensive organizations.  
Andreeva, T. and Kianto, A. (2011). Knowledge processes, knowledge-intensity and 
innovation: a moderated mediation analysis. Journal of knowledge 
management, 15(6), 1016-1034.  
Ang, Z. and Massingham, P. (2007). National culture and the standardization versus 
adaptation of knowledge management. Journal of knowledge management, 
11(2), 5-21.  
Apostolou, D. and Mentzas, G. (1999). Managing corporate knowledge: A 
comparative analysis of experiences in consulting firms. part 2. Knowledge 
and Process management, 6(4), 238-254.  
Aragon-Correa, J. A., García-Morales, V. J. and Cordón-Pozo, E. (2007). Leadership 
and organizational learning's role on innovation and performance: lessons from 
Spain. Industrial marketing management, 36(3), 349-359.  
Argote, L. (2013). Organizational learning: Creating, retaining and transferring 
knowledge: Springer. 
Argote, L., Beckman, S. L. and Epple, D. (1990). The persistence and transfer of 
learning in industrial settings. Management Science, 36(2), 140-154.  
Argote, L. and Greve, H. R. (2007). A behavioral theory of the firm—40 years and 
counting: Introduction and impact. Organization science, 18(3), 337-349.  
200 
Argyris, C. (1999). On organizational learning (2 ed.): Wiley-Blackwell. 
Arthur, J. B. and Huntley, C. L. (2005). Ramping up the organizational learning curve: 
Assessing the impact of deliberate learning on organizational performance 
under gainsharing. Academy of management journal, 48(6), 1159-1170.  
Asheim, B., Coenen, L. and Vang, J. (2007). Face-to-face, buzz, and knowledge bases: 
sociospatial implications for learning, innovation, and innovation policy. 
Environment and Planning C, 25(5), 655.  
Astley, W. G. and Van de Ven, A. H. (1983). Central perspectives and debates in 
organization theory. Administrative science quarterly, 245-273.  
Attewell, P. and Rule, J. (1991). Survey and other methodologies applied to IT impact 
research: experiences from a comparative study of business computing. The 
Information systems research challenge: survey research methods, 3, 299-315.  
Auernhammer, J. and Hall, H. (2013). Organizational culture in knowledge creation, 
creativity and innovation: Towards the Freiraum model. Journal of Information 
Science, 0165551513508356.  
Azadi, A., Farsani, M. E., Rizi, R. M. and Aroufzad, S. (2013). Relationship between 
organizational culture and organizational learning among employees in 
physical education organizations. European Journal of Sports and Exercise 
Science, 2(1), 12-16.  
Baker, W. E. and Sinkula, J. M. (1999). The synergistic effect of market orientation 
and learning orientation on organizational performance. Journal of the 
academy of Marketing Science, 27(4), 411-427.  
Baker, W. E. and Sinkula, J. M. (2002). Market orientation, learning orientation and 
product innovation: delving into the organization's black box. Journal of 
Market-Focused Management, 5(1), 5-23.  
Baker, W. E. and Sinkula, J. M. (2007). Learning orientation, market orientation, and 
innovation: integrating and extending models of organizational performance. 
Journal of Market-Focused Management, 4(4), 295-308.  
Barclay, D., Higgins, C. and Thompson, R. (1995). The partial least squares (PLS) 
approach to causal modeling: Personal computer adoption and use as an 
illustration. Technology Studies, 2(2), 285-309.  
Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of 
management, 17(1), 99-120.  
201 
Barney, J. B. (1986). Organizational culture: can it be a source of sustained 
competitive advantage? Academy of management review, 11(3), 656-665.  
Baron, R. M. and Kenny, D. A. (1986). The moderator-mediator variable distinction 
in social psychological research: conceptual, strategic, and statistical 
considerations. Journal of Personality and Social Psychology, 51, 1173-1182.  
Basadur, M. and Gelade, G. A. (2006). The role of knowledge management in the 
innovation process. Creativity and Innovation Management, 15(1), 45-62.  
Bates, R. and Khasawneh, S. (2005). Organizational learning culture, learning transfer 
climate and perceived innovation in Jordanian organizations. International 
Journal of Training and Development, 9(2), 96-109.  
Bavarsad, B., Rahimi, F. and Bakhshizadeh, A. (2013). Designing and Evaluation the 
Trihedral Model of Knowledge Management Feasibility.  
Becerra-Fernandez, I. and Sabherwal, R. (2001). Organizational knowledge 
management: A contingency perspective. Journal of management information 
systems, 18(1), 23-56.  
Becerra-Fernandez, I. and Sabherwal, R. (2006). ICT and knowledge management 
systems. Schwartz, DG (ed), 230-236.  
Bhatt, G. D. (2000). Organizing knowledge in the knowledge development cycle. 
Journal of knowledge management, 4(1), 15-26.  
Bhatt, G. D. (2001). Knowledge management in organizations: examining the 
interaction between technologies, techniques, and people. Journal of 
knowledge management, 5(1), 68-75.  
Bhirud, S., Rodrigues, L. and Desai, P. (2005). Knowledge sharing practices in KM: a 
case study in Indian software subsidiary. Journal of Knowledge Management 
Practice, 6.  
Blumer, H. (1986). Symbolic interactionism: Perspective and method: University of 
California Pr. 
Boiney, L. G. (2011). New Roles For Information Technology: Managing Internal 
Knowledge & External Relationships. Review of Business Information 
Systems (RBIS), 4(3), 1-10.  
Bolı´var-Ramos, M. a. T., Garcı´a-Morales, V. c. J. and Garcı´a-Sa´nchez, E. n. 
(2012). Technological distinctive competencies and organizational learning: 
Effects on organizational innovation to improve firm performance. Journal of 
202 
Engineering and Technology Management for the Global Future, 29(1), 331–
357.  
Bollen, K. A. (1989). Structural Equations with Latent Variables. Structural Equations 
with Latent Variables.  
Bouthillier, F. and Shearer, K. (2002). Understanding knowledge management and 
information management: the need for an empirical perspective. Information 
research, 8(1), 8-1.  
Bower, M. (1966). The will to manage: New York: McGraw-Hill. 
Božić, L. (2006). The effects of market orientation on product innovation. Privredna 
kretanja i ekonomska politika, 16(107), 46-46.  
Božić, L. (2007). The effects of market orientation on product innovation. Croatian 
Economic Survey, (9), 107-124.  
Brachos, D., Kostopoulos, K., Soderquist, K. E. and Prastacos, G. (2007). Knowledge 
effectiveness, social context and innovation. Journal of knowledge 
management, 11(5), 31-44.  
Bröring, S. and Herzog, P. (2008). Organising new business development: open 
innovation at Degussa. European Journal of Innovation Management, 11(3), 
330-348.  
Bryman, A. and Bell, E. (2007). Business research methods: Oxford University Press, 
USA. 
Bryman, A. and Bell, E. (2011). Business Research Methods 3e: Oxford university 
press. 
Büchel, B. and Probst, G. (2000). From organizational learning to knowledge 
management.  
Burton-Jones, A. (2001). Knowledge capitalism: Business, work, and learning in the 
new economy. OUP Catalogue.  
Çakar, N. D. and Ertürk, A. (2010). Comparing Innovation Capability of Small and 
Medium‐Sized Enterprises: Examining the Effects of Organizational Culture 
and Empowerment. Journal of Small Business Management, 48(3), 325-359.  
Cameron, K. (2004). A Process for Changing Organizational Culture. Ann Arbor, 
Michigan: University of Michigan Business School. 
Cameron, K. (2009). An Introduction to the Competing Values Framework: Haworth. 
Cameron, K. and Quinn, S. (1999). Diagnosing and changing organizational culture. .  
203 
Cameron, K. S. and Ettington, D. R. (1988). The conceptual foundations of 
organizational culture. Higher education: Handbook of theory and research, 
4(429-447).  
Cameron, K. S. and Quinn, R. E. (2006). Diagnosing and Changing Organizational 
Culture, 2. Aufl., San Francisco.  
Cameron, K. S. and Quinn, R. E. (2011). Diagnosing and changing organizational 
culture: Based on the competing values framework: John Wiley & Sons. 
Candra, S. (2014). Knowledge Management and Enterprise Resource Planning 
Implementation: A Conceptual Model. Computer Science, 10(3), 9.  
Casey, A. (2005). Enhancing Individual and Organizational Learning A Sociological 
Model. Management Learning, 36(2), 131-147.  
Cavaleri, S. A. (1994). ‘Soft’Systems Thinking: A Pre-Condition for Organizational 
Learning. Human Systems Management, 13(4), 259-267.  
Chan, F. (2002). Knowledge management in naval sea systems command: A structure 
for performance driven knowledge management initiative: DTIC Document. 
Chan, R. C. H., Chu, S. K. W., Lee, C. W. Y., Chan, B. K. T. and Leung, C. K. (2010). 
Knowledge Management Using Social Media: A Comparative Study between 
Blogs and Facebook.  
Chandy, R. K. and Tellis, G. J. (1998). Organizing for radical product innovation: 
Citeseer. 
Chang, D. R. and Cho, H. (2008). Organizational memory influences new product 
success. Journal of business research, 61(1), 13-23.  
Chang, S.-C. and Lee, M.-S. (2007). A study on relationship among leadership, 
organizational culture, the operation of learning organization and employees' 
job satisfaction. Learning Organization, The, 14(2), 155-185.  
Chapman, R. L. and Magnusson, M. G. (2006). Continuous innovation, performance 
and knowledge management: an introduction. Knowledge and Process 
management, 13(3), 129-131.  
Chawla, S. and Renesch, J. (2006). Learning organizations: Developing cultures for 
tomorrow's workplace: Productivity Press. 
Chen, A. N. and Edgington, T. M. (2005). Assessing value in organizational 
knowledge creation: considerations for knowledge workers. MIS quarterly, 
279-309.  
204 
Cheng, C. J. and Shiu, E. C. (2008). Re-innovation: The construct, measurement, and 
validation. Technovation, 28(10), 658-666.  
Chin, W. W. (1998a). The partial least squares approach for structural equation 
modelling (In George A. Marcoulides ed.): Lawrence Erlbaum Associates  
Chin, W. W. (1998b). The partial least squares approach to structural equation 
modeling. Modern Methods for Business Research, 295-336.  
Chin, W. W. (2010). How to Write Up and Report PLS Analyses Handbook of Partial 
Least Squares (V. Esposito Vinzi et al. ed.). Berlin Heidelberg: Springer-
Verlag  
Cho, T. (2011). Knowledge Management Capabilities And Organizational 
Performance: An Investigation Into The Effects Of Knowledge Infrastructure 
And Processes On Organizational Performance.   
Cho, V. (2007). A Study of the Impact of Organizational Learning On Information 
System Effectiveness. International Journal of Business and Information, 2(1), 
127-158.  
Choi, B. and Lee, H. (2002). Knowledge management strategy and its link to 
knowledge creation process. Expert Systems with Applications, 23(3), 173-
187.  
Chou, S.-W. (2005). Knowledge creation: absorptive capacity, organizational 
mechanisms, and knowledge storage/retrieval capabilities. Journal of 
Information Science, 31(6), 453-465.  
Christianson, M., Farkas, M. and Sutcliffe, K. (2009). Learning through rare events: 
Significant interruptions at the Baltimore and Ohio Railroad Museum. 
Organization Science, 20(5), 846–860.  
Clark, G. L. and Tracey, P. (2004). Global competitiveness and innovation: an agent-
centred perspective: Palgrave Macmillan Houndsmill, New York. 
Claver, E., Llopis, J., Garcia, D. and Molina, H. (1998). Organizational culture for 
innovation and new technological behavior. The Journal of High Technology 
Management Research, 9(1), 55-68.  
Cohen, J. (1988). Statistical Power anlysis for the behavioral sciences (2nd ed.). 
Hillsdale, NJ: Lawrence Erlbaum Associates. 
Cohen, W. M. and Levinthal, D. A. (1990). Absorptive capacity: a new perspective on 
learning and innovation. Administrative science quarterly, 128-152.  
205 
Colman, A. M., MORRIS, C. E. and Preston, C. C. (1997). Comparing rating scales 
of different lengths: Equivalence of scores from 5-point and 7-point scales. 
Psychological Reports, 80(2), 355-362.  
Connelly, C. E. and Kelloway, E. K. (2003). Predictors of employees’ perceptions of 
knowledge sharing cultures. Leadership & Organization Development Journal, 
24(5), 294-301.  
Cooke, P. (2001). Regional innovation systems, clusters, and the knowledge economy. 
Industrial and corporate change, 10(4), 945-974.  
Coombs, R. and Hull, R. (1998). Knowledge management practices' and path-
dependency in innovation. Research Policy, 27(3), 237-253.  
Cooper, J. (1997). A multidimensional approach to the adoption of innovation. 
Proceedings of the 1997 Innovation in Technology Management-The Key to 
Global Leadership. PICMET'97: Portland International Conference on 
Management and Technology, 183. 
Cooper, J. R. (1998). A multidimensional approach to the adoption of innovation. 
Management Decision, 36(8), 493-502.  
Cronbach, L. J. (1951). Coefficient alpha and the internal structure of tests. 
Psychometrika, 16(3), 297-334.  
Cronbach, L. J. and Shavelson, R. J. (2004). My current thoughts on coefficient alpha 
and successor procedures. Educational and Psychological Measurement, 64(3), 
391-418.  
Crossan, M. M. and Apaydin, M. (2010). A multi‐dimensional framework of 
organizational innovation: A systematic review of the literature. Journal of 
Management Studies, 47(6), 1154-1191.  
Cyert, R. M. and James, G. (March. 1963). A behavioral theory of the firm, 2.  
Czerniewicz, L. and Brown, C. (2009). A study of the relationship between 
institutional policy, organisational culture and e-learning use in four South 
African universities. Computers & Education, 53(1), 121-131.  
Daft, R. L. (1978). A dual-core model of organizational innovation. Academy of 
management journal, 21(2), 193-210.  
Damanpour, F. (1987). The adoption of technological, administrative, and ancillary 
innovations: Impact of organizational factors. Journal of management, 13(4), 
675-688.  
206 
Damanpour, F. (1991). Organizational innovation: A meta-analysis of effects of 
determinants and moderators. Academy of management journal, 34(3), 555-
590.  
Damanpour, F., Walker, R. M. and Avellaneda, C. N. (2009). Combinative effects of 
innovation types and organizational performance: A longitudinal study of 
service organizations. Journal of Management Studies, 46(4), 650-675.  
Darroch, J. (2005). Knowledge management, innovation and firm performance. 
Journal of knowledge management, 9(3), 101-115.  
Darroch, J. and McNaughton, R. (2002). Examining the link between knowledge 
management practices and types of innovation. Journal of Intellectual Capital, 
3(3), 210-222.  
Davenport, T. H. and Pruzak, L. (2000). Working knowledge: How organizations 
manage what they know: Harvard Business Press. 
David, W. and Fahey, L. (2000). Diagnosing cultural barriers to knowledge 
management. The Academy of Management Executive, 14(4), 113-127.  
Davila, T., Epstein, M. and Shelton, R. (2012). Making innovation work: How to 
manage it, measure it, and profit from it: FT Press. 
Day, G. S. (1994). Continuous Learning about Markets. California Management 
Review, 36(4).  
De Sousa, M. C. (2006). The sustainable innovation engine. VINE, 36(4), 398-405.  
Deal, T. E. and Kennedy, A. A. (1983). Culture: A new look through old lenses. 
Journal of Applied Behavioral Science.  
Deshpandé, R. and Farley, J. U. (2004). Organizational culture, market orientation, 
innovativeness, and firm performance: an international research odyssey. 
International Journal of Research in Marketing, 21(1), 3-22.  
Dillman, D. (2000). Constructing the questionnaire: Mail and internet surveys. New 
York.  
Dixon, N. M. (1999). The organizational learning cycle: How we can learn 
collectively: Gower Publishing, Ltd. 
Dobni, C. B. (2008). Measuring innovation culture in organizations: The development 
of a generalized innovation culture construct using exploratory factor analysis. 
European Journal of Innovation Management, 11(4), 539-559.  
Drucker, P. F. (2007). Management challenges for the 21st century: Routledge. 
207 
Earl, M. (2001). Knowledge management strategies: toward a taxonomy. J. of 
Management Information Systems, 18(1), 215-242.  
Easterby-Smith, M. and Lyles, M. (2003). Re-Reading" Organizational Learning": 
Selective Memory, Forgetting, and Adaptation. The Academy of Management 
Executive (1993-2005), 51-55.  
Easterby-Smith, M. and Lyles, M. A. (2011). Handbook of organizational learning and 
knowledge management: Wiley. com. 
Eckl, V. C. (2012). Barriers of knowledge transfer. Proceedings of the 2012 Paper 
submitted at DRUID Summer Conference,  
Ekbia, H. R. and Hara, N. (2008). The quality of evidence in knowledge management 
research: practitioner versus scholarly literature. Journal of Information 
Science, 34(1), 110-126.  
El Sawy, O. A., Gomes, G. M. and Gonzalez, M. V. (1986). Preserving Institutional 
Memory: The Management of History as an Organizational Resource. 
Proceedings of the 1986 Academy of Management Proceedings, 118-122. 
Elenkov, D. S., Judge, W. and Wright, P. (2005). Strategic leadership and executive 
innovation influence: an international multi‐cluster comparative study. 
Strategic management journal, 26(7), 665-682.  
Ettlie, J. E., Bridges, W. P. and O'keefe, R. D. (1984). Organization strategy and 
structural differences for radical versus incremental innovation. Management 
Science, 30(6), 682-695.  
Eveleens, C. (2010). Innovation management; a literature review of innovation process 
models and their implications. Science, 800, 900.  
Fabrizio, K. R. (2009). Absorptive capacity and the search for innovation. Research 
Policy, 38(2), 255-267.  
Farsani, J. J., Bidmeshgipour, M., Habibi, M. and Rashidi, M. M. (2012). Intellectual 
capital and organizational learning capability in Iranian active companies of 
petrochemical industry. Procedia-Social and Behavioral Sciences, 62, 1297-
1302.  
Ferreira, A. I. (2013). Competing Values Framework and its impact on the intellectual 
capital dimensions: evidence from different Portuguese organizational sectors. 
Knowledge Management Research & Practice.  
208 
Fiol, C. M. (1996). Squeezing harder doesn't always work: continuing the search for 
consistency in innovation research. Academy of management review, 21(4), 
1012-1021.  
Flores, L. G., Zheng, W., Rau, D. and Thomas, C. H. (2012). Organizational learning 
subprocess identification, construct validation, and an empirical test of cultural 
antecedents. Journal of management, 38(2), 640-667.  
Fong, P. S. and Kwok, C. W. (2009). Organizational culture and knowledge 
management success at project and organizational levels in contracting firms. 
Journal of Construction Engineering and Management, 135(12), 1348-1356.  
Fornell, C. and Cha, J. (1994). Partial least squares. Cambridge, MA: Blackwell. 
Fornell, C. and Larcker, D. F. (1981). Evaluating structural equation models with 
unobservable variables and measurement error. Journal of Marketing 
Research, 18(1), 39-50.  
Forrester, R. (2000). Capturing learning and applying knowledge: an investigation of 
the use of innovation teams in Japanese and American automotive 
pp. 35-45. Journal of Business Research, 47(1).  
Frankfort-Nachmias, C. and Nachmias, D. (2007). Research methods in the social 
sciences: Worth Publishers. 
Frappaolo, C. (2008). Implicit knowledge. Knowledge Management Research & 
Practice, 6(1), 23-25.  
Frazer, L. and Lawley, M. (2000). Questionnaire design & administration: A practical 
guide: Wiley New York. 
Gaertner, G. H., Gaertner, K. N. and Akinnusi, D. M. (1984). Environment, strategy, 
and the implementation of administrative change: The case of civil service 
reform. Academy of management journal, 27(3), 525-543.  
Galer, G. and Van Der Heijden, K. (1992). The learning organization: How planners 
create organizational learning. Marketing Intelligence & Planning, 10(6), 5-12.  
Garavelli, C., Gorgoglione, M. and Scozzi, B. (2004). Knowledge management 
strategy and organization: a perspective of analysis. Knowledge and Process 
management, 11(4), 273-282.  
Garcia-Morales, V. J., LLorens-Montes, F. J. and Verdu-Jover, A. J. (2006). 
Organisational learning categories: their influence on organisational 
performance. International Journal of Innovation and Learning, 3(5), 518-536.  
209 
Garcia, R. and Calantone, R. (2002). A critical look at technological innovation 
typology and innovativeness terminology: a literature review. Journal of 
product innovation management, 19(2), 110-132.  
Garvin, D. A. (2000). Learning in action: A guide to putting the learning organization 
to work: Harvard Business Press. 
Gatignon, H., Tushman, M. L., Smith, W. and Anderson, P. (2002). A structural 
approach to assessing innovation: Construct development of innovation locus, 
type, and characteristics. Management Science, 48(9), 1103-1122.  
Geertz, C. (1973). The interpretation of cultures: Selected essays (Vol. 5019): Basic 
books. 
Geisser, S. (1974). A predictive approach to the random effect model. Biometrika, 
61(1), 101-107.  
Gharakhani, D. (2013). Investigate the relationships between Antecedent factors and 
product innovation. J Am Sci, 9(1), 55-64.  
Gil-Garcia, J. R. (2008). Using partial least squares in digital government research. 
Handbook of research on public information technology, 239-253.  
Goffrnan, E. (1959). The presentation of self in everyday life. New Yorl<: Doubleday 
Anchor.  
Goh, A. L. (2005). Harnessing knowledge for innovation: an integrated management 
framework. Journal of knowledge management, 9(4), 6-18.  
Gold, A. H., Malhotra, A. and Segars, A. H. (2001). Knowledge management: an 
organizational capabilities perspective. J. of Management Information 
Systems, 18(1), 185-214.  
Gorelick, C. and Tantawy-Monsou, B. (2005). For performance through learning, 
knowledge management is critical practice. Learning Organization, The, 12(2), 
125-139.  
Gottschalk, P. (2008). IT in Knowledge Management. Knowledge Management: 
Concepts, Methodologies, Tools, and Applications, 1, 130-143.  
Goucher, N. P. (2007). Organizational Knowledge Creation to Enhance Adaptive 
Capacity: Exploratory Case Studies in Water Resource Management. Doctoral 
dissertation, University of Waterloo.    
Grant, R. M. (1996). Toward a knowledge-based theory of the firm. Strategic 
management journal, 17, 109-122.  
210 
Green, S. G., Gavin, M. B. and Aiman-Smith, L. (1995). Assessing a multidimensional 
measure of radical technological innovation. Engineering Management, IEEE 
Transactions on, 42(3), 203-214.  
Groves, R. M., Fowler Jr, F. J., Couper, M. P., Lepkowski, J. M., Singer, E. and 
Tourangeau, R. (2011). Survey methodology (Vol. 561): John Wiley & Sons. 
Gupta, A. K. and Govindarajan, V. (2000). Knowledge flows within multinational 
corporations. Strategic management journal, 21(4), 473-496.  
Hair, Hult, Ringle, C. and Sarstedt, M. (2013a). A primer on partial least squares 
structural equation modeling (PLS-SEM): Sage Publications. 
Hair, Ringle and Sarstedt. (2012a). Editorial-Partial Least Squares: The Better 
Approach to Structural Equation Modeling? Long Range Planning, 45(5-6), 
312-319.  
Hair, Sarstedt, Pieper and Ringle. (2012b). Applications of partial least squares path 
modeling in management journals: A review of past practices and 
recommendations for future applications. Long Range Planning, 45(5-6), 320-
340.  
Hair, Sarstedt, Ringle and Mena. (2012c). An assessment of the use of partial least 
squares structural equation modeling in marketing research. Journal of the 
Academy of Marketing Science, 40(3), 414-433.  
Hair, Sarstedt, Ringle and Mena. (2012d). An assessment of the use of partial least 
squares structural equation modeling in marketing research. Journal of the 
Academy of Marketing Science, 40(3), 414-433., 40(3), 414-433.  
Hair , J., Hult, T., Ringle, C. and Sarstedt, M. (2013). A primer on partial least squares 
structural equation modeling (PLS-SEM): Sage Publications. 
Hair, J. F., Black, W. C., Babin, B. J. and Anderson, R. E. (2009). Multivariate Data 
Analysis (7th ed.). Englewood Cliffs, NJ: Prentice-Hall. 
Hair, J. F., Black, W. C., Babin, B. J. and Anderson, R. E. (2010). Multivariate data 
analysis. Prentice-Hall: Upper Saddle River, NJ. 
Hair, J. F., Hult, G., Ringle, C. M. and Marko Sastedt. (2013b). A Primer on Partial 
Least Squares Structural Equation Modeling (PLS-SEM) (1 ed.): SAGE. 
Hair, J. F., Ringle, C. M. and Sarstedt, M. (2011). PLS-SEM: Indeed a Silver Bullet. 
Journal of Marketing Theory and Practice, 18(2), 139-152.  
211 
Hair, J. F., Ringle, C. M. and Sarstedt, M. (2012e). Partial least squares: the better 
approach to structural equation modeling? Long Range Planning, 45(5), 312-
319.  
Hair, J. F., Ringle, C. M. and Sarstedt, M. (2013c). Partial least squares structural 
equation modeling: rigorous applications, better results and higher acceptance. 
Long Range Planning, 46(1-2), 1-12.  
Hair, J. F., Sarstedt, M., Pieper, T. M. and Ringle, C. M. (2012f). Applications of 
partial least squares path modeling in management journals: a review of past 
practices and recommendations for future applications. Long Range Planning, 
45(5-6), 320-340.  
Hair, J. F., Sarstedt, M., Ringle, C. M. and Mena, J. A. (2012g). An Assessment of the 
Use of Partial Least Squares Structural Equation Modeling in Marketing 
Research. Journal of the Academy of Marketing Science, forthcoming.  
Hansen, M., Nohria, N. and Tierney, T. (2000). What’s your strategy for managing 
knowledge. The knowledge management yearbook, 2001, 55-69.  
Hari, S., Egbu, C. and Kumar, B. (2005). A knowledge capture awareness tool: An 
empirical study on small and medium enterprises in the construction industry. 
Engineering, Construction and Architectural Management, 12(6), 533-567.  
Harman, H. H. (1976). Modern Factor Analysis.  
Hartmann, A. (2006). The role of organizational culture in motivating innovative 
behaviour in construction firms. Construction Innovation: Information, 
Process, Management, 6(3), 159-172.  
Hatch, M. J. (2012). Organization theory: modern, symbolic and postmodern 
perspectives: Oxford university press. 
Hayes, A. F. (2009). Beyond Baron and Kenny: Statistical mediation analysis in the 
new millennium. Communication Monographs, 76(4), 408-420.  
Hayes, A. F. (2013). Introduction to mediation, moderation, and conditional process 
analysis: A regression-based approach: Guilford Press. 
Henderson, J. C. and Venkatraman, N. (1993). Strategic alignment: Leveraging 
information technology for transforming organizations. IBM systems journal, 
32(1), 4-16.  
Henriksson, K. (1999). The collective dynamics of organizational learning: On 
plurality and multi-social structuring (Vol. 149): Lund University. 
212 
Henseler, J., Ringle, C. M. and Sarstedt, M. (2012). Using partial least squares path 
modeling in international advertising research: basic concepts and recent 
issues. In S. Okazaki (Ed.), Handbook of Research in International Advertising 
(pp. 252-276). Cheltenham: Edward Elgar Publishing. 
Henseler, J., Ringle, C. M. and Sinkovics, R. R. (2009). The Use of Partial Least 
Squares Path Modeling in International Marketing. In R. R. Sinkovics & P. N. 
Ghauri (Eds.), Advances in International Marketing (Vol. 20, pp. 277-320). 
Bingley: Emerald  
Herrmann, T., Brandt-Herrmann, G. and Jahnke, I. (2007). Work Process Oriented 
Introduction of Knowledge Management: Reconsidering the Guidelines for 
SME. Proceedings of the 2007 Proceedings of I-Know, 136-143. 
Hislop, D. (2013). Knowledge management in organizations: A critical introduction: 
Oxford University Press. 
Hoe, S. L. (2007). Shared vision: a development tool for organizational learning. 
Development and Learning in Organizations, 21(4), 12-13.  
Hoe, S. L. and McShane, S. (2010). Structural and Informal Knowledge Acquisition 
and Dissemination in Organizational Learning: An exploratory analysis. . The 
Learning Organization, 17(4), 364-386.  
Hofstede, G. (1998). Identifying organizational subcultures. An empirical approach 
Journal of Management Studies, 35(1), 1-12.  
Holden, N. (2001). Knowledge management: raising the spectre of the cross‐cultural 
dimension. Knowledge and Process management, 8(3), 155-163.  
Hoonsopon, D. and Ruenrom, G. (2012). The Impact of Organizational Capabilities 
on the Development of Radical and Incremental Product Innovation and 
Product Innovation Performance. Journal of Managerial Issues, 24(3).  
Horwitch, M. and Armacost, R. (2002). Helping knowledge management be all it can 
be. Journal of Business Strategy, 23(3), 26-31.  
Hoskisson, R. E., Hitt, M. A., Wan, W. P. and Yiu, D. (1999). Theory and research in 
strategic management: Swings of a pendulum. Journal of management, 25(3), 
417-456.  
Huergo, E. and Jaumandreu, J. (2004). Firms' age, process innovation and productivity 
growth. International Journal of Industrial Organization, 22(4), 541-559.  
213 
Huffman, R. C. and Hegarty, W. H. (1993). Top management influence on 
innovations: Effects of executive characteristics and social culture. Journal of 
management, 19(3), 549-574.  
Hult, G. T. M., Hurley, R. F. and Knight, G. A. (2004). Innovativeness: its antecedents 
and impact on business performance. Industrial marketing management, 33(5), 
429-438.  
Hurmelinna‐Laukkanen, P., Sainio, L. M. and Jauhiainen, T. (2008). Appropriability 
regime for radical and incremental innovations. R&d Management, 38(3), 278-
289.  
Hussain, F., Lucas, C. and Ali, M. (2004). Managing knowledge effectively. Journal 
of Knowledge Management Practice, 5(May), 1-12.  
Hwang, A.-S. (2003). Training strategies in the management of knowledge. Journal of 
knowledge management, 7(3), 92-104.  
Ibarra, H. (1993). Network centrality, power, and innovation involvement: 
Determinants of technical and administrative roles. Academy of management 
journal, 36(3), 471-501.  
Iftikhar, Z., Eriksson, I. and Dickson, G. (2003). Developing an instrument for 
knowledge management project evaluation. Electronic Journal of Knowledge 
Management, 1(1), 55-62.  
IKCO. (2012). Iran Khodro Company.  
Imran, M., Hasan, S., Rizvi, M. and Ali, B. (2011). Impact of Organizational Learning 
on Organizational Performance. International Journal of Academic Research, 
3(4), 424-427.  
ISO-Survey. (2012). The ISO Survey of Management System Standard Certifications-
2012.  
Israel, G. D. (1992). Determining sample size: University of Florida Cooperative 
Extension Service, Institute of Food and Agriculture Sciences, EDIS. 
Jamrog, J., Vickers, M. and Bear, D. (2006). Building and sustaining a culture that 
supports innovation. Human Resource Planning, 29(3), 9.  
Jang, S., Hong, K., Bock, G. and Kim, I. (2002). Knowledge management and process 
innovation the knowledge transformation path in Samsung SDI. Journal of 
Knowledge Management, 6(5), 479-485.  
Jansen, J. J., Van Den Bosch, F. A. and Volberda, H. W. (2006). Exploratory 
innovation, exploitative innovation, and performance: Effects of organizational 
214 
antecedents and environmental moderators. Management Science, 52(11), 
1661-1674.  
Jaskyte, K. (2004). Transformational leadership, organizational culture, and 
innovativeness in nonprofit organizations. Nonprofit Management and 
Leadership, 15(2), 153-168.  
Jaskyte, K. and Kisieliene, A. (2006). Organizational innovation: A comparison of 
nonprofit human-service organizations in Lithuania and the United States. 
International Social Work.  
Jennex, M. E. (2007). Knowledge management in modern organizations: Igi Global. 
Jerez-Gomez, P., Céspedes-Lorente, J. and Valle-Cabrera, R. (2005). Organizational 
learning capability: a proposal of measurement. Journal of business research, 
58(6), 715-725.  
Jiménez-Jiménez, D. and Sanz-Valle, R. (2011). Innovation, organizational learning, 
and performance. Journal of business research, 64(4), 408-417.  
Jones, M. B. (2009). Organizational Culture and Knowledge Management : An 
Empirical Investigation of U.S. Manufacturing Firms. DOCTOR OF 
BUSINESS ADMINSTRATION, Nova Southeastern University.    
Jones, M. B., Mujtaba, B. G., Williams, A. and Greenwood, R. A. (2011). 
Organizational Culture Types And Knowledge Management In U.S. 
Manufacturing Firms. Journal of Knowledge Management Practice, 12(4).  
Joshi, K., Chi, L., Datta, A. and Han, S. (2010). Changing the competitive landscape: 
Continuous innovation through IT-enabled knowledge capabilities. 
Information Systems Research, 21(3), 472-495.  
Kaasa, A. and Vadi, M. (2010). How does culture contribute to innovation? Evidence 
from European countries. Economics of Innovation and New Technology, 
19(7), 583-604.  
Kamalian, A. R., Rashki, D. M. and Arbabi, M. L. (2011). Barriers to innovation 
among iranian SMEs. Asian Journal of Development Matters, 5(2), 251-265.  
Karkoulian, S., Messarra, L. C. and McCarthy, R. (2013). The intriguing art of 
knowledge management and its relation to learning organizations. Journal of 
knowledge management, 17(4), 511-526.  
Kearns, G. S. and Sabherwal, R. (2007). Strategic alignment between business and 
information technology: a knowledge-based view of behaviors, outcome, and 
consequences. Journal of management information systems, 23(3), 129-162.  
215 
Khalifa, M. and Liu, V. (2003). Determinants of successful knowledge management 
programs. Electronic Journal on Knowledge Management, 1(2), 103-112.  
Khalil, O., Claudio, A. and Seliem, A. (2006). Knowledge Management: The Case of 
the Acushnet Company. SAM Advanced Management Journal, 71(3), 34.  
Khamseh, A. and Farmahini, S. (2014). comparison and analysis of technological 
capabilities in iranian automotive industry (case study: iran khodro and pars 
khodro companies). Indian Journal of Fundamental and Applied Life Sciences, 
Vol. 4 (s1), 647-657.  
Kimberly, J. R. and Evanisko, M. J. (1981). Organizational innovation: The influence 
of individual, organizational, and contextual factors on hospital adoption of 
technological and administrative innovations. Academy of management 
journal, 24(4), 689-713.  
King, W. R. (2009). Knowledge management and organizational learning: Springer. 
Klarner, P., Sarstedt, M., Hoeck, M. and Ringle, C. M. (2013). Disentangling the 
effects of team competences, team adaptability, and client communication on 
the performance of management consulting teams. Long Range Planning.  
Knight, K. E. (1967). A descriptive model of the intra-firm innovation process. The 
journal of business, 40(4), 478-496.  
Koberg, C. S., Detienne, D. R. and Heppard, K. A. (2003). An empirical test of 
environmental, organizational, and process factors affecting incremental and 
radical innovation. The Journal of High Technology Management Research, 
14(1), 21-45.  
Kogut, B. and Zander, U. (1992). Knowledge of the firm, combinative capabilities, 
and the replication of technology. Organization science, 3(3), 383-397.  
Kotrlik, J. W. K. J. W. and Higgins, C. C. H. C. C. (2001). Organizational research: 
Determining appropriate sample size in survey research appropriate sample 
size in survey research. Information technology, learning, and performance 
journal, 19(1), 43.  
Kotter, J. P. (2008). Corporate culture and performance: SimonandSchuster. com. 
Krackhardt, D. (1992). The strength of strong ties: The importance of philos in 
organizations. Networks and organizations: Structure, form, and action, 216, 
239.  
216 
Kripanont, N. (2007). Examining a technology acceptance model of internet usage by 
academics within Thai business schools. Doctoral dissertation, Victoria 
University.    
Kumar, S. and Thondikulam, G. (2006). Knowledge management in a collaborative 
business framework. Information, Knowledge, Systems Management, 5(3), 
171-187.  
Lai, L.-L. and Taylor, A. G. (2011). Knowledge organization in knowledge 
management systems of global consulting firms. Cataloging & Classification 
Quarterly, 49(5), 387-407.  
Lastres, S. A. (2011). Aligning through knowledge management. Information Outlook, 
15(4), 23-25.  
Lau, C. M. and Ngo, H. Y. (2004). The HR system, organizational culture, and product 
innovation. International business review, 13(6), 685-703.  
Laursen, K. and Foss, N. J. (2003). New human resource management practices, 
complementarities and the impact on innovation performance. Cambridge 
Journal of economics, 27(2), 243-263.  
Lawson, S. (2002). Knowledge Management Assessment Instrument: Nova 
Southeastern University. 
Lawson, S. (2003). Examining the relationship between organizational culture and 
knowledge management. Nova Southeastern University.    
Leal-Rodríguez, A., Leal-Millán, A., Roldán-Salgueiro, J. L. and Ortega-Gutiérrez, J. 
(2013). Knowledge Management and the Effectiveness of Innovation 
Outcomes: The Role of Cultural Barriers. Electronic Journal of Knowledge 
Management, 11(1).  
Lee, Y.-T. (2012). Global Leadership in Multicultural Teams. Leadership 
Development for a Global World: The Role of Companies and Business 
Schools, 188.  
Leech, N. L., Barrett, K. C. and Morgan, G. A. (2008). SPSS for Intermediate 
Statistics: Use and Interpretation (3rd ed.). New York: Lawrence Erlbaum 
Associate - Taylor and Francis Group, LLC. 
Leedy, P. D. and Ormrod, J. E. (2005). Practical research: Prentice Hall Upper Saddle 
River, NJ. 
217 
Leifer, R., O'Connor, G. C. and Rice, M. (2001). Implementing radical innovation in 
mature firms: The role of hubs. The Academy of Management Executive, 
15(3), 102-113.  
Leiponen, A. (2006). Managing Knowledge for Innovation: The Case of Business‐to‐
Business Services*. Journal of product innovation management, 23(3), 238-
258.  
Lemon, M. and Sahota, P. S. (2004). Organizational culture as a knowledge repository 
for increased innovative capacity. Technovation, 24(6), 483-498.  
Leonard‐Barton, D. (1992). Core capabilities and core rigidities: A paradox in 
managing new product development. Strategic management journal, 13(S1), 
111-125.  
Leung, A. K.-y., Maddux, W. W., Galinsky, A. D. and Chiu, C.-y. (2008). 
Multicultural experience enhances creativity: the when and how. American 
Psychologist, 63(3), 169.  
Levitt, B. and March, J. G. (1988). Organizational learning. Annual review of 
sociology, 319-340.  
Li, C.-R., Lin, C.-J. and Chu, C.-P. (2008). The nature of market orientation and the 
ambidexterity of innovations. Management Decision, 46(7), 1002-1026.  
Li, Y., Zhao, Y. and Liu, Y. (2006). The relationship between HRM, technology 
innovation and performance in China. International Journal of Manpower, 
27(7), 679-697.  
Liao, S.-H., Chang, W.-J., Hu, D.-C. and Yueh, Y.-L. (2012). Relationships among 
organizational culture, knowledge acquisition, organizational learning, and 
organizational innovation in Taiwan's banking and insurance industries. The 
International Journal of Human Resource Management, 23(1), 52-70.  
Liao, S.-h. and Wu, C.-c. (2009). The relationship among knowledge management, 
organizational learning, and organizational performance. International Journal 
of Business and Management, 4(4), P64.  
Liao, S.-H. and Wu, C.-c. (2010). System perspective of knowledge management, 
organizational learning, and organizational innovation. Expert Systems with 
Applications, 37(2), 1096-1103.  
Limpanitgul, T., Robson, M. and Soreze, F. (2009). Methodological Considerations in 
a Quantitative Study Examining the Relationship between Job attitudes and 
Citizenship Behaviours: 18th EDAMBA Summer Academy, Soreze, France. 
218 
Lin, H.-F. (2008). Empirically testing innovation characteristics and organizational 
learning capabilities in e-business implementation success. Internet Research, 
18(1), 60-78.  
Lloria, M. B. (2008). A review of the main approaches to knowledge management. 
Knowledge Management Research & Practice, 6(1), 77-89.  
López-Nicolás, C. and Mero˜no-Cerdán, Á. L. (2011). Strategic knowledge 
management, innovation and performance. International Journal of 
Information Management, 31, 502-509.  
Lopez, S. P., Peón, J. M. M. and Ordás, C. J. V. (2004). Managing knowledge: the link 
between culture and organizational learning. Journal of knowledge 
management, 8(6), 93-104.  
loy, C. and Mujtaba, B. (2007a). The influence of organizational culture on the success 
of knowledge management practices with North American companies. 
International Business and Economics Research Journal, 6(3), 15-28.  
Loy, C. and Mujtaba, B. (2007b). Organizational Learning and Knowledge: BG 
Mujtaba; Workforce Diversity Management: Challenges, Competencies and 
Strategies. Llumina Press. 
Lu, C.-S. (2003). The impact of carrier service attributes on shipper–carrier partnering 
relationships: a shipper’s perspective. Transportation Research Part E: 
Logistics and Transportation Review, 39(5), 399-415.  
Lu, I. R., Kwan, E., Thomas, D. R. and Cedzynski, M. (2011). Two new methods for 
estimating structural equation models: An illustration and a comparison with 
two established methods. International Journal of Research in Marketing, 
28(3), 258-268.  
Lynn, B. (1999). Culture and intellectual capital management: a key factor in 
successful ICM implementation. International Journal of Technology 
Management, 18(5), 590-603.  
Macher, J. T. (2014). Managing Complexity at the Boundaries of the Firm: A 
Knowledge-Based Examination in Medical Device Manufacturing.  
MacKinnon, D. P. (2008). Introduction to Statistical Mediation Analysis. New York: 
Erlbaum and Taylor Francis Group. 
MacKinnon, D. P., Lockwood, C. M. and Williams, J. (2004). Confidence limits for 
the indirect effect: Distribution of the product and resampling methods. 
Multivariate behavioral research, 39(1), 99-128.  
219 
Malhotra, Y. (1998). Knowledge management for the new world of business. Journal 
for Quality & Participation, 21(4), 58-60.  
Malinowski, B. (1961). Argonauts of the Western Pacific. New York: Dutton. 1967 A 
Diary in the Strict Sense of the Term: London: Routledge and Kegan Paul. 
March, J. G. (1991). Exploration and exploitation in organizational learning. 
Organization science, 2(1), 71-87.  
Marins, L. M. (2008). The challenge of measuring innovation in emerging economies' 
firms: A proposal of a new set of indicators on innovation: United Nations 
University, Maastricht Economic and social Research and training centre on 
Innovation and Technology. 
Marossi, A. Z. (2006). Iran is Knocking at the World Trade Organisation’s Door. 
Journal of World Trade, 40(1), 167-185.  
Marr, B., Gupta, O., Pike, S. and Roos, G. (2003). Intellectual capital and knowledge 
management effectiveness. Management Decision, 41(8), 771-781.  
Martin, J. (2002). Organizational culture: Mapping the terrain: Sage. 
Martínez-Costa, M., Martínez-Lorente, A. R. and Choi, T. Y. (2008). Simultaneous 
consideration of TQM and ISO 9000 on performance and motivation: an 
empirical study of Spanish companies. International Journal of Production 
Economics, 113(1), 23-39.  
Martins, E. and Terblanche, F. (2003). Building organisational culture that stimulates 
creativity and innovation. European Journal of Innovation Management, 6(1), 
64-74.  
Mason, M. K. (2012). What is a Learning Organization? Quoted from http://www. 
moyak. com/papers/learningorganization. html.  
Mather, D., Mather, Y.  and Tamjidi, M. (2007). Making Cars in Iran: Working for 
Iran Khodro. Journal of Critique., 35(1), 9-21.  
McEvily, S. K. and Chakravarthy, B. (2002). The persistence of knowledge‐based 
advantage: an empirical test for product performance and technological 
knowledge. Strategic management journal, 23(4), 285-305.  
McLean, L. D. (2005). Organizational culture’s influence on creativity and innovation: 
A review of the literature and implications for human resource development. 
Advances in Developing Human Resources, 7(2), 226-246.  
220 
Mehri, D. B. (2015). Pockets of Efficiency and the Rise of Iran Auto: Implications for 
Theories of the Developmental State. Studies in Comparative International 
Development, 1-25.  
Milam, J. (2005). Organizational learning through knowledge workers and 
infomediaries. New Directions for Higher Education, 2005(131), 61-73.  
Miron, E., Erez, M. and Naveh, E. (2004). Do personal characteristics and cultural 
values that promote innovation, quality, and efficiency compete or complement 
each other? Journal of Organizational Behavior, 25(2), 175-199.  
Moguilnaia, N. A., Vershinin, K. V., Sweet, M. R., Spulber, O. I., De Souza, M. M. 
and Narayanan, E. S. (2005). Innovation in power semiconductor industry: Past 
and future. Engineering Management, IEEE Transactions on, 52(4), 429-439.  
Moors, E. H. and Vergragt, P. J. (2002). Technology choices for sustainable industrial 
production: Transitions in metal making. International Journal of Innovation 
Management, 6(03), 277-299.  
Moradi, E., Saba, A., Azimi, S. and Emami, R. (2012). The Relationship between 
Organizational Culture and Knowledge Management. International Journal of 
Innovative Ideas (IJII), 12(3), 30-46.  
Moustaghfir, K. and Schiuma, G. (2013). Knowledge, learning, and innovation: 
research and perspectives. Journal of Knowledge Management, 17(4), 495-
510.  
Moynihan, D. P. and Landuyt, N. (2009). How do public organizations learn? Bridging 
cultural and structural perspectives. Public Administration Review, 69(6), 
1097-1105.  
Mueller, J. (2012). The interactive relationship of corporate culture and knowledge 
management: a review. Review of Managerial Science, 6(2), 183-201.  
Muffatto, M. and Roveda, M. (2000). Developing product platforms:: analysis of the 
development process. Technovation, 20(11), 617-630.  
Murat, A. I. and Birdogan, B. (2011). Antecedents and performance impacts of product 
versus process innovation: empirical evidence from SMEs located in Turkish 
science and technology parks. European Journal of Innovation Management, 
14(2), 172-206.  
Nadkarni, S. and Narayanan, V. K. (2007). Strategic schemas, strategic flexibility, and 
firm performance: the moderating role of industry clockspeed. Strategic 
management journal, 28(3), 243-270.  
221 
Naranjo-Valencia, J. C., Jiménez-Jiménez, D. and Sanz-Valle, R. (2011). Innovation 
or imitation? The role of organizational culture. Management Decision, 49(1), 
55-72.  
Narasimha, S. (2000). Organizational knowledge, human resource management, and 
sustained competitive advantage: toward a framework. Competitiveness 
Review: An International Business Journal incorporating Journal of Global 
Competitiveness, 10(1), 123-135.  
Nazaridoust, M., Bidgoli, B. M. and Rezaeenoor, J. (2013). Providing a Triangular 
Model for Gap Analysis Case Study: Iran Khodro Company. IJCSI 
International Journal of Computer Science Issues, 10(1).  
Nelson, R. R. and Sidney, G. (1982). Winter. 1982. An evolutionary theory of 
economic change, 929-964.  
Nguyen, H. N. and Mohamed, S. (2011). Leadership behaviors, organizational culture 
and knowledge management practices: an empirical investigation. Journal of 
Management Development, 30(2), 206-221.  
Nonaka, I. (1991). The knowledge-creating company. Harvard Business Review, 
March-April G, 69(6), 96-104.  
Nonaka, I. (1994). A dynamic theory of organizational knowledge creation. 
Organization science, 5(1), 14-37.  
Nonaka, I. (1995). The Knowledge-Creating Company: How Japanese Companies 
Create the Dynamics of Innovation: How Japanese Companies Create the 
Dynamics of Innovation: Oxford university press. 
Nonaka, I. and Takeuchi, H. (1995). The knowledge-creating company: How Japanese 
companies foster creativity and innovation for competitive advantage. London 
ua.  
Nonaka, I. and Takeuchi, H. (1996). The knowledge-creating company: How Japanese 
companies create the dynamics of innovation. Long range planning, 29(4), 592.  
Nonaka, I. and Toyama, R. (2003). The knowledge-creating theory revisited: 
knowledge creation as a synthesizing process. Knowledge Management 
Research & Practice, 1(1), 2-10.  
Nonaka, I., Toyama, R. and Konno, N. (2005). SECI, ba and leadership: a unified 
model of dynamic knowledge creation. Knowledge Management: Critical 
Perspectives on Business and Management, 2, 317.  
222 
Nonaka, I. and Von Krogh, G. (2009). Perspective—Tacit knowledge and knowledge 
conversion: Controversy and advancement in organizational knowledge 
creation theory. Organization science, 20(3), 635-652.  
Nonaka, I., Von Krogh, G. and Voelpel, S. (2006). Organizational knowledge creation 
theory: evolutionary paths and future advances. Organization studies, 27(8), 
1179-1208.  
Nystrom, P. C. and Starbuck, W. H. (1984). To avoid organizational crises, unlearn. 
Organizational dynamics, 12(4), 53-65.  
O'Leary, D. E. (1998). Enterprise knowledge management. Computer, 31(3), 54-61.  
O'Neil, J. and Marsick, V. J. (2007). Understanding action learning: American 
Management Association New York. 
Obenchain, M. (2002). Organizational culture and organizational innovation in not-
for-profit’’, private and public institutions higher education. Doctoral 
dissertation, Nova Southeastern University.    
Ojo, O. (2010). Organisational Culture and Corporate Performance: Empirical 
Evidence from Nigeria. Journal of Business Systems, Governance and Ethics, 
5(2), 1.  
Olivera, F. (2000). Memory systems in organizations: an empirical investigation of 
mechanisms for knowledge collection, storage and access. Journal of 
Management Studies, 37(6), 811-832.  
Osborne, J. w. (2008). Best Practices in Data Transformation In J. w. Osborne (Ed.), 
Best practices in Quantitative Methods. United States of America: Sage 
Publications. 
Osland, J. S., Kolb, D. A., Rubin, I. M. and Turner, M. E. (2007). Organizational 
behavior: An experiential approach: Pearson. 
Ouchi, W. (1981). Theory Z: How American business can meet the Japanese 
challenge. Business Horizons, 24(6), 82-83.  
Ouchi, W. G. and Wilkins, A. L. (1985). Organizational culture. Annual review of 
sociology, 457-483.  
Parikh, M. (2001). Knowledge management framework for high-tech research and 
development. Engineering Management Journal, 13(3), 27-33.  
Park, K. (2006). A review of the knowledge management model based on an empirical 
survey of Korean experts. doctoral dissertation, University of Kyushu, Korea.    
223 
Pascale, R. T. and Athos, A. G. (1981). The art of Japanese management. Business 
Horizons, 24(6), 83-85.  
Pasher, E. and Ronen, T. (2011). The complete guide to knowledge management: A 
strategic plan to leverage your company's intellectual capital: John Wiley & 
Sons. 
Peachey, T. and Hall, D. (2005). Knowledge management and the leading IS journals: 
an analysis of trends and gaps in published research. Proceedings of the 2005 
System Sciences, 2005. HICSS'05. Proceedings of the 38th Annual Hawaii 
International Conference on, 254c-254c. 
Pentland, B. T. (1995). Information systems and organizational learning: the social 
epistemology of organizational knowledge systems. Accounting, Management 
and Information Technologies, 5(1), 1-21.  
Peters, T. J. and Waterman, R. H. (1982). In search of excellence: Lessons from 
American’s best-run companies. New York: Harper& Row.  
Plessis, M. d. (2007). The role of knowledge management in innovation. JOURNAL 
OF KNOWLEDGE MANAGEMENT, 11(4), 20-29. doi: 
10.1108/13673270710762684 
Podsakoff, P. M. and Organ, D. W. (1986). Self-reports in organizational research: 
Problems and prospects. Journal of Management, 12(4), 531-544.  
Polanyi, M. (1962). Personal knowledge: towards a post-crit. philos: University of 
Chicago Press. 
Popadiuk, S. and Choo, C. W. (2006). Innovation and knowledge creation: how are 
these concepts related? International Journal of Information Management, 
26(4), 302-312.  
Prahalad, C. and Hamel, G. (1990). The core competence of the corporation. Boston 
(MA).  
Prajogo, D. I., Laosirihongthong, T., Sohal, A. and Boon-itt, S. (2007). Manufacturing 
strategies and innovation performance in newly industrialised countries. 
Industrial Management & Data Systems, 107(1), 52-68.  
Prange, C. (1999). Organizational learning: Desperately seeking theory. 
Organizational learning and the learning organization, 23-43.  
Preacher, K. J. and Hayes, A. F. (2004). SPSS and SAS procedures for estimating 
indirect effects in simple mediation models. Behavior Research Methods, 
Instruments, & Computers, 36(4), 717-731.  
224 
Preacher, K. J. and Hayes, A. F. (2008a). Asymptotic and resampling strategies for 
assessing and comparing indirect effects in multiple mediator models. 
Behavior research methods, 40(3), 879-891.  
Preacher, K. J. and Hayes, A. F. (2008b). Contemporary approaches to assessing 
mediation in communication research. In A. F. Hayes, M. D. Slater & L. B. 
snyde (Eds.), The Sage sourcebook of advanced data analysis methods for 
communication research (pp. 13-54). Thousands Oaks, CA: Sage Publication. 
Price, J. L. (1997). Handbook of organizational measurement. International Journal of 
Manpower, 18(4/5/6), 305-558.  
Probst, G., Romhardt, K. and Raub, S. (1999). Managing knowledge: Building blocks 
for success.  
Propris, L. D. (2002). Types of innovation and inter-firm co-operation. 
Entrepreneurship & Regional Development, 14(4), 337-353.  
Quinn, J. B., Anderson, P. and Finkelstein, S. (1998). Managing professional intellect: 
making the most of the best. Harvard Business Review, March-April G, 199.  
Quinn, R. E. and Rohrbaugh, J. (1983). A spatial model of effectiveness criteria: 
towards a competing values approach to organizational analysis. Management 
Science, 29(3), 363-377.  
Radcliffe-Brown, A. R. (1952). Structure and Function in Primitive Society: Essays 
and Addresses by AR Radcliffe-Brown: Taylor & Francis. 
Rai, R. K. (2011). Knowledge management and organizational culture: a theoretical 
integrative framework. Journal of knowledge management, 15(5), 779-801.  
Ramani, G. and Kumar, V. (2008). Interaction orientation and firm performance. 
Journal of Marketing, 72(1), 27-45.  
Rämö, H. (2004). Spatio-temporal notions and organized environmental issues. An 
axiology of action. Organ, 11(6), 849–872.  
Rasli, A. (2006). Data Analysis and Interpretation-A Handbook for Postgraduate 
Social Scientists (+ CD): Penerbit UTM. 
Reichstein, T. and Salter, A. (2006). Investigating the sources of process innovation 
among UK manufacturing firms. Industrial and corporate change, 15(4), 653-
682.  
Reinartz, W., Haenlein, M. and Henseler, J. (2009). An empirical comparison of the 
efficacy of covariance-based and variance-based SEM. International Journal of 
Research in Marketing, 26(4), 332-344.  
225 
Ringle, Sarstedt and Hair. (2013). Partial least squares structural equation modeling: 
Rigorous applications, better results and higher acceptance. Journal of Long 
Range Planning, 46(1), 1-12.  
Ringle, C. M., Wende, S. and Will, A. (2005). Smart PLS Version 2.0 M3 (Version 
2.0 M3).  
Rouse, M. J. and Daellenbach, U. S. (2002). More thinking on research methods for 
the resource‐based perspective. Strategic management journal, 23(10), 963-
967.  
Rouzbahani, M. T., Rabihavi, A., Aliyari, O., Jamor, J. and Zadeh, A. H. (2013). 
Studying the Role of Cultural Barriers in Relationship between Organizational 
learning and Open Mindedness.  
Rowland, A., Burns, M., Hartkens, T., Hajnal, J., Rueckert, D. and Hill, D. (2004). 
Information extraction from images (IXI): Image processing workflows using 
a grid enabled image database. Proceedings of DiDaMIC, 4, 55-64.  
Rowley, J. (2000). Knowledge organisation for a new millennium: principles and 
processes. Journal of knowledge management, 4(3), 217-223.  
Ruggles, R. (1997). Knowledge tools: using technology to manage knowledge better: 
working paper, Ernst & Young Center for Business Innovation. 
Sabet, M. G. and Klingner, D. (1993). Exploring the impact of professionalism on 
administrative innovation. Journal of Public Administration Research and 
Theory, 3(2), 252-266.  
Sackmann, S. (1991). Cultural knowledge in organizations: Exploring the collective 
mind: Sage Publications, Inc. 
Salavou, H., Baltas, G. and Lioukas, S. (2004). Organisational innovation in SMEs: 
the importance of strategic orientation and competitive structure. European 
Journal of Marketing, 38(9/10), 1091-1112.  
Salavou, H. and Lioukas, S. (2003). Radical product innovations in SMEs: the 
dominance of entrepreneurial orientation. Creativity and Innovation 
Management, 12(2), 94-108.  
Samad, S. (2003). The differential effects of creative organizational climate and 
organizational commitment on learning organization. Universitiy Teknologi 
MARA, Malaysia, 3.  
226 
Samad, S. (2012). The influence of innovation and transformational leadership on 
organizational performance. Procedia-Social and Behavioral Sciences, 57, 
486-493.  
Sanderson, D. (2006). Using a competing values framework to examine university 
culture: Queensland University of Technology. 
Sanz-Valle, R., Naranjo-Valencia, J. C., Jiménez-Jiménez, D. and Perez-Caballero, L. 
(2011). Linking organizational learning with technical innovation and 
organizational culture. Journal of knowledge management, 15(6), 997-1015.  
Saunders, M. N., Saunders, M., Lewis, P. and Thornhill, A. (2011). Research methods 
for business students, 5/e: Pearson Education India. 
Scarbrough, H. (2003). Knowledge management, HRM and the innovation process. 
International Journal of Manpower, 24(5), 501-516.  
Schein, E. H. (2004). Organizational culture and leadership San Francisco: Jossey-
Bass. Santa Monica, CA: RAND. 
Schein, E. H. (2006). Organizational culture and leadership (Vol. 356): Wiley. com. 
Schein, E. H. (2010). Three cultures of management: the key to organizational 
learning. Glocal working. Living and working across the world with cultural 
intelligence, 37.  
Schumpeter, J. A. (1934). The theory of economic development: An inquiry into 
profits, capital, credit, interest, and the business cycle (Vol. 55): Transaction 
Publishers. 
Sekaran, U. (2003). Research methods for business . Hoboken: NJ: John Wiley & 
Sons. 
Sekaran, U. (2006). Research methods for business: John Wiley & Sons. 
Sekaran, U. (2010). Research methods for business: A skill building approach: John 
Wiley & Sons. 
Sekaran, U. and Bougie, R. (2010). Research Methods for Business - A Skill Building 
Approach (5th ed.). New York: John Wiley & Sons. 
Senge, P. (1990). The fifth discipline: The art and science of the learning organization. 
New York: Currency Doubleday.  
Senge, P. M. (1994). The fifth discipline fieldbook: Random House Digital, Inc. 
Senoz, O., Daughton, W., Gosavi, A. and Cudney, E. (2011). An evaluation of 
professional quality measurement systems for the automotive industry. 
International Journal of Engineering, Science and Technology, 3(7), 101-108.  
227 
Sheikholeslami, A. (2010). Iran Sells 18% of Saipa Automaker for $1.6 Billion, 
Tehran Exchange.  
Shenbagavalli, R. (2013). A strategy to manage the NPAs of public sector banks 
International journal of management (IJM), 4(3), 01-07.  
Sheth, J. N. and Sharma, A. (2008). The impact of the product to service shift in 
industrial markets and the evolution of the sales organization. Industrial 
marketing management, 37(3), 260-269.  
Shih, C.-C. and Huang, S.-J. (2010). Exploring the relationship between organizational 
culture and software process improvement deployment. Information & 
Management, 47(5), 271-281.  
Shrout, P. E. and Bolger, N. (2002). Mediation in Experimental and Nonexperimental 
Studies: New Procedures and Recommendation. Psychological Methods, 7(4), 
422–445.  
Simon, H. A. (1947). 1997. Administrative behavior: The Free Press, New York, NY. 
Simon, H. A. (1991). Bounded rationality and organizational learning. Organization 
science, 2(1), 125-134.  
Sinkula, J. M. (1994). Market information processing and organizational learning. The 
Journal of Marketing, 35-45.  
Sinkula, J. M., Baker, W. E. and Noordewier, T. (1997). A framework for market-
based organizational learning: linking values, knowledge, and behavior. 
Journal of the academy of Marketing Science, 25(4), 305-318.  
Škerlavaj, M., Song, J. H. and Lee, Y. (2010). Organizational learning culture, 
innovative culture and innovations in South Korean firms. Expert Systems with 
Applications, 37(9), 6390-6403.  
Slater, S. F. and Narver, J. C. (1995). Market orientation and the learning organization. 
The Journal of Marketing, 63-74.  
Smircich, L. (1983). Concepts of culture and organizational analysis. Administrative 
science quarterly, 339-358.  
Smit, H. T. and Trigeorgis, L. (2012). Strategic investment: Real options and games: 
Princeton University Press. 
Soares, A. M., Farhangmehr, M. and Shoham, A. (2007). Hofstede's dimensions of 
culture in international marketing studies. Journal of business research, 60(3), 
277-284.  
228 
Sobel, M. E. (1982). Asymptotic Confidence Intervals for Indirect Effects in Structural 
Equation Models. Sociological Methodology, 13, 290-312.  
Song, M. and Di Benedetto, C. A. (2008). Supplier's involvement and success of 
radical new product development in new ventures. Journal of Operations 
Management, 26(1), 1-22.  
Steenkamp, J.-B. E., Hofstede, F. t. and Wedel, M. (1999). A cross-national 
investigation into the individual and national cultural antecedents of consumer 
innovativeness. The Journal of Marketing, 55-69.  
Stein, E. W. (1995). Organization memory: Review of concepts and recommendations 
for management. International Journal of Information Management, 15(1), 17-
32.  
Stein, E. W. and Zwass, V. (1995). Actualizing organizational memory with 
information systems. Information Systems Research, 6(2), 85-117.  
Stewart, T. and Ruckdeschel, C. (1998). Intellectual capital: The new wealth of 
organizations: Wiley Online Library. 
Stone, M. (1974). Cross-validatory choice and assessment of statistical predictions. 
Journal of the Royal Statistical Society. Series B (Methodological), 111-147.  
Stump, R. L., Gong, W. and Chelariu, C. (2010). National culture and national 
adoption and use of mobile telephony. International Journal of Electronic 
Business, 8(4), 433-455.  
Su, K.-J., Huang, L.-C. and Hsieh, H.-L. (2004). The development of a knowledge f 
low paradigm in engineering education: Empirical research in Taiwanese 
universities. World Transactions on Engineering and Technology Education, 
3(1), 125-128.  
Supyuenyong, V. and Islam, N. (2006). Knowledge management architecture: 
Building blocks and their relationships. Technology Management for the 
Global Future, 3, 1210-1219.  
Sveiby, K.-E. (2001). A knowledge-based theory of the firm to guide in strategy 
formulation. Journal of intellectual capital, 2(4), 344-358.  
Szulanski, G. (1996). Exploring internal stickiness: Impediments to the transfer of best 
practice within the firm. Strategic management journal, 17, 27-43.  
Tabatabaei, S. A. N. and Ghorbi, M. A. (2014). SURVEY ON IMPACT OF 
DIMENSIONS OF LEARNING ORGANIZATION ON 
229 
EMPLOYEES’PERFORMANCE. Kuwait Chapter of Arabian Journal of 
Business and Management Review, 3(9), 66-75.  
Taleghani, M. and Talebian, Z. (2013). Investigation of Relationship between 
Knowledge Management and Organizational Culture in the National Bank 
Branches of Mazandaran Province, Iran. Journal of Basic and Applied 
Scientific Research, 3(3), 532-536.  
Taminiau, Y., Smit, W. and De Lange, A. (2009). Innovation in management 
consulting firms through informal knowledge sharing. Journal of knowledge 
management, 13(1), 42-55.  
Tan, C. L. and Nasurdin, A. M. (2011). Human resource management practices and 
organizational innovation: assessing the mediating role of knowledge 
management effectiveness. Electronic Journal of Knowledge Management, 
9(2), 155-167.  
Teece, D. and Pisano, G. (1994). The dynamic capabilities of firms: an introduction. 
Industrial and corporate change, 3(3), 537-556.  
Teece, D. J. (1980). Economies of scope and the scope of the enterprise. Journal of 
Economic Behavior & Organization, 1(3), 223-247.  
Teece, D. J. (1993). The multinational enterprise: market failure and market power 
considerations. The Theory of Transnational Corporations, 1, 163-182.  
Tesluk, P. E., Farr, J. L. and Klein, S. R. (1997). Influences of organizational culture 
and climate on individual creativity. The Journal of Creative Behavior, 31(1), 
27-41.  
Therin, F. (2003). Organizational learning and innovation in high-tech small firms. 
Proceedings of the 2003 System Sciences, 2003. Proceedings of the 36th 
Annual Hawaii International Conference on, 8 pp. 
Tobin, D. R. (1993). Re-educating the corporation: Foundations for the learning 
organization: Omneo Essex Junction, VT. 
Tohidi, H. and Jabbari, M. M. (2012). Main Factors of Organizational Learning 
Capabilities on Product Innovation Performance. Procedia Technology 1, 544-
547.  
Tuominen, M., Rajala, A. and Möller, K. (2004). Market-driving versus market-
driven: Divergent roles of market orientation in business relationships. 
Industrial marketing management, 33(3), 207-217.  
230 
Turner, J. R., Zimmerman, T. and Allen, J. (2012). Emerald Article: Teams as a 
Process for Knowledge Management. Management, 16(6).  
Un, C. A. (2007). Managing the innovators for exploration and exploitation. Journal 
of Technology Management & Innovation, 2(3), 4-20.  
Un, C. A. and Cuervo‐Cazurra, A. (2004). Strategies for Knowledge Creation in 
Firms*. British Journal of Management, 15(S1), S27-S41.  
Valencia, J. C. N., Valle, R. S. and Jiménez, D. J. (2010). Organizational culture as 
determinant of product innovation. European Journal of Innovation 
Management, 13(4), 466-480.  
Valle, S. and Vázquez-Bustelo, D. (2009). Concurrent engineering performance: 
Incremental versus radical innovation. International Journal of Production 
Economics, 119(1), 136-148.  
Vasenska, I. (2013). Organizational Learning and Employee Empowering Increasing 
Tourist Destination Performance. Proceedings of the 2013 Active Citizenship 
by Knowledge Management & Innovation: Proceedings of the Management, 
Knowledge and Learning International Conference 2013, 615-624. 
Vera, D. and Crossan, M. (2004). Strategic leadership and organizational learning. 
Academy of management review, 29(2), 222-240.  
Veryzer, R. W. (1998). Discontinuous innovation and the new product development 
process. Journal of product innovation management, 15(4), 304-321.  
Vieira, D. (2013). Interorganizational learning in the Brazilian bioethanol industry. 
Paper presented at the Management Knowledge and learning international 
conference, Brazil.  
Walsh, J. P. and Ungson, G. R. (1991). Organizational memory. Academy of 
management review, 16(1), 57-91.  
Wang, C. L. and Ahmed, P. K. (2004). The development and validation of the 
organisational innovativeness construct using confirmatory factor analysis. 
European Journal of Innovation Management, 7(4), 303-313.  
Wang, C. L. and Rafiq, M. (2009). Organizational diversity and shared vision: 
resolving the paradox of exploratory and exploitative learning. . European 
Journal of Innovation Management, 12(1), 86-101.  
Wang, Z. and Wang, N. (2012). Knowledge sharing, innovation and firm performance. 
Expert Systems with Applications, 39(10), 8899-8908.  
231 
Weerawardena, J. (2003). The role of marketing capability in innovation-based 
competitive strategy. Journal of Strategic Marketing, 11(1), 15-35.  
Weerawardena, J., O'Cass, A. and Julian, C. (2006). Does industry matter? Examining 
the role of industry structure and organizational learning in innovation and 
brand performance. Journal of business research, 59(1), 37-45.  
Wiig, K. M. (1993). Knowledge management foundations: thinking about thinking: 
how people and organizations create, represent, and use knowledge (Vol. 1): 
Schema Press Arlington, TX. 
Wiig, K. M. (1997). Integrating intellectual capital and knowledge management. Long 
range planning, 30(3), 399-405.  
Wiklund, J. and Shepherd, D. (2003). Knowledge‐based resources, entrepreneurial 
orientation, and the performance of small and medium‐sized businesses. 
Strategic management journal, 24(13), 1307-1314.  
Williamson, O. E. (1979). Transaction-cost economics: the governance of contractual 
relations. JL & Econ., 22, 233.  
Winter, S. (1998). Knowledge and competence as strategic assets. The strategic 
management of intellectual capital, 165-187.  
Xu, J., Houssin, R., Caillaud, E. and Gardoni, M. (2010). Macro process of knowledge 
management for continuous innovation. Journal of knowledge management, 
14(4), 573-591.  
Yamane, T. (1967). Elementary sampling theory.  
Yang, J. (2008). Managing knowledge for quality assurance: an empirical study. 
International Journal of Quality & Reliability Management, 25(2), 109-124.  
Yayla, A. A. (2009). Antecedents of IT-business strategic alignment and the 
moderating roles of goal commitment and environmental uncertainty. Florida 
Atlantic University.    
Yelle, L. E. (1979). The learning curve: Historical review and comprehensive survey. 
Decision Sciences, 10(2), 302-328.  
Yi, J. (2009). A measure of knowledge sharing behavior: scale development and 
validation. Knowledge Management Research & Practice, 7(1), 65-81.  
Yonghong, Z., Zigang, Z. and Kaijin, L. (2005). Impact of technological innovation 
on growth trajectory of enterprise's technological capability: A theoretical 
analysis. Singapore Management Review, 27(2), 81-101.  
232 
Yu, T.-K., Lu, L.-C. and Liu, T.-F. (2010). Exploring factors that influence knowledge 
sharing behavior via weblogs. Computers in Human Behavior, 26(1), 32-41.  
Zack, M. H. (2002). Developing a knowledge strategy. The strategic management of 
intellectual capital and organizational knowledge, 255-276.  
Zahra, S. A. and George, G. (2002). Absorptive capacity: A review, 
reconceptualization, and extension. Academy of management review, 27(2), 
185-203.  
Zhao, X., Lynch Jr., J. G. and Chen, Q. (2010). Reconsidering Baron and Kenny: 
Myths and Truths about Mediation Analysis. Journal of Consumer Research, 
37(2), 197-206.  
Zhou, K. Z. and Li, C. B. (2012). How knowledge affects radical innovation: 
Knowledge base, market knowledge acquisition, and internal knowledge 
sharing. Strategic management journal, 33(9), 1090-1102.  
Zhu, K., Kraemer, K. L. and Xu, S. (2006). The process of innovation assimilation by 
firms in different countries: a technology diffusion perspective on e-business. 
Management Science, 52(10), 1557-1576.  
Zikmund, W. G., Babin, B. J., Carr, o. C. and Griffin, M. (2009). Business Research 
Methods (8th ed.): South-Western Pub. 
Zikmund, W. G., Carr, J. C. and Griffin, M. (2012). Business research methods (9th 
ed.): CengageBrain. com. 
Zu, X., Robbins, T. L. and Fredendall, L. D. (2010). Mapping the critical links between 
organizational culture and TQM/Six Sigma practices. International Journal of 
Production Economics, 123(1), 86-106.  
 
